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ABSTRACT

The aim of this project to expose the reasons behind the
pandemic of misinformation (henceforth, PofM) by examining
the enabling conditions of epistemic agency and the emerging
technologies that threaten it. I plan to research the emotional
origin of epistemic agency, i.e. on the origin of our capacity to
acquire justification for belief, as well as on the significance this
emotional origin has for our lives as epistemic agents in our so-
called Misinformation Age [1]. This project has three objectives.
First, I plan to expose the degree to which epistemic agency is
made possible by an under-researched species of emotion called
epistemic feelings [2] [3]. Perhaps, the most epistemically
significant is the feeling of confidence [4]. In particular,
epistemic feelings make epistemic agency possible by making
errors in reasoning salient or the potential lack thereof [5].

Second, in order to diagnose the reasons for PofM, I will
analyze the emotional basis of epistemic agency in the context of
emerging technologies [6]. Epistemic feelings ought to be
construed as motivators of epistemic acts, specifically acts
following exposure to misinformation spread by social media [7].
For example, a recent study found that subjects on YouTube
have a 6.3% probability in five clicks to go from watching
innocuous videos to misogynistic videos [8]. Accordingly, one
prominent view holds that social media algorithms lead subjects
down the proverbial rabbit hole, producing content that elicits
strong emotional reactions [9] [10].

But under-researched is the degree to which these emotions
are intertwined with epistemic feelings, so that subjects are
likely to misjudge the information as correct due to being primed
to do so by processing the AI's suggested media. Thus, when this
technology is used in epistemic practices, the result is invariably
epistemically bad behavior because of how this manner of
producing content motivates epistemic acts through the
production of erroneous feelings of confidence, which result
from the perceived ease of cognitive processing [11] [12]: the
content is easy to process and so, the subject confidently
misjudges, it is true. As of yet, an account of this cognitive and
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emotional decision-making process has not been used to analyze
how emerging technologies are threatening epistemic agency,
and thus our wellbeing as knowers.

Finally, I plan to develop therapeutics for PofM by outlining
how to reform our collective epistemic practices. Thus, this
project complements existing research in virtue epistemology
[13], specifically by articulating the challenges to cultivating
epistemic virtues and warding off the vices of the mind [14]. In
summation, the project aims to account for how emerging
technologies are committing a form of epistemic injustice [15]
through the exploitation of cognitive biases and the production
of erroneous epistemic feelings, with the overarching goal being
a framework for convalescing from the pandemic of
misinformation plaguing our age.
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