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Abstract
Corruption devours profits, people, and the planet. Ethical leaders promote ethical 
behaviors. We develop a first-stage moderated mediation theoretical model, explore 
the intricate relationships between ethical leadership (member rated, Time 1) and 
employee ethical behaviors (leader rated, Time 3), and treat ethical climate and 
organizational justice (member rated,Time 2) as dual mediators and leaders’ moral 
attentiveness (leader rated, Time 3) as a moderator. We investigate leadership from 
two perspectives—leaders’ self-evaluation of moral attentiveness and members’ 
perceptions of ethical leadership. We theorize: These dual mediation mechanisms 
are more robust for high moral leaders than low moral leaders. Our three-wave data 
collected from multiple sources, 236 members and 98 immediate supervisors in the 
Republic of Iraq, support our theory. Specifically, ethical leadership robustly impacts 
organizational justice’s intensity and magnitude, leading to high employee ethical 
behaviors when leaders’ moral attentiveness is high than low. However, ethical lead-
ership only influences the ethical climate’s intensity but has no impact on the mag-
nitude when leaders’ moral attentiveness is high than low. Therefore, organizational 
justice is a more robust mediator than the ethical climate in the omnibus context 
of leader moral attentiveness. Our findings support Western theory and constructs, 
demonstrating a new theory for Muslims in Arabic’s emerging markets. Individual 
decision-makers (subordinates) apply their values (ethical leadership) as a lens to 
frame their concerns in the immediate (organizational justice and ethical  climate) 
and omnibus (leader moral attentiveness) contexts to maximize their expected util-
ity and ultimate serenity-happiness. Ethical leadership trickles down to employee 
ethical behaviors, providing practical implications for improving the ethical environ-
ment, corporate social responsibility, leader-member exchange (LMX), business eth-
ics, and economic potentials in the global competitive markets.
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Introduction

Recent corruption and unethical scandals (Enron, National Irish Bank, and Volk-
swagen) provoked grave concerns for researchers, practitioners, and many societies 
worldwide (Babalola et al., 2019; Fatima, 2020; Jamali et al., 2021; Palanski et al., 
2021). Ethical leaders’ moral values, or the lack thereof, create a trickle-down effect 
from CEOs to top management teams (TMT) and lower-level employees in organi-
zations (Brown & Treviño, 2006, 2014; O’Keefe et  al., 2020). On the dark side, 
focusing on self-interests at others’ expense, Enron’s CEO earned $132 million; 
TMT raked in $282.7 million. Without concerns for Corporate Social Responsibil-
ity (CSR), corruption destroyed Enron and Arthur Andersen, incarcerated execu-
tives, and disrupted the careers of 110,000 employees worldwide (Schaubroeck 
et al., 2007; Treviño et al., 2014). Corruption devours the triple bottom line—prof-
its, people, and the planet—at the individual, organization, and society-global lev-
els (Elkington, 1998; Moore, 2016; Tang, 2021b; Xu et al., 2021).

On the bright side, ethical leaders enhance followers’ ethical behaviors (Al 
Halbusi et  al., 2019, 2020a; Gu et  al., 2015; Zhu et  al., 2021), yet very few 
researchers have explored beyond the intricate mechanisms of ethical leadership 
and subordinates’ ethical behaviors. Ethical climate helps employees behave ethi-
cally in the work environment (Mayer et al., 2012; Parboteeah et al., 2018). Fur-
ther, organizational justice deals with fair treatment in the work milieu, helping 
employees gain confidence, reduce uncertainty, and behave ethically (Al Halbusi 
et al., 2021a, b; Colquitt, 2012). Ethical leaders have the legitimate power to con-
trol organizations’ resources and employees, creating robust impacts on climate 
and justice perceptions (Brown et  al., 2005). Very little research has examined 
these issues simultaneously using a comprehensive framework.

Moreover, leaders’ moral attentiveness (Reynolds, 2006, 2008) sets the 
boundary in the mediated relationships between ethical leadership and 
employee ethical behaviors. Leaders’ moral attentiveness is a quasi-personal-
ity trait (De Cremer, 2016; Reynolds & Ceranic, 2009; Whitaker & Godwin, 
2013), helping them become responsive to ethical clues (Zhu et al., 2016).

Jamali and Karam (2018) reviewed 452 articles spanning two-and-a-half dec-
ades (1990–2015), summarized the global interests in CSR and local  expres-
sions, provided a multilevel review, and identified the critical differentiating 
attributes of the literature on CSR in developing countries. CSR is related to 
depictions of “CSR Thinking” and “CSR Doing” (p. 32). These expert schol-
ars “invited authors to continue to push forward in this fascinating domain of 
scholarship around CSR and its antecedents and consequences in those contexts 
where it is most critically needed” (p. 50). Multinational enterprises (MNEs) 
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and societies focus on CSR, expanding the triple bottom line—profits, people, 
and the planet to the emerging markets (Elkington, 1998).

There is a dearth of research on ethics in an under-researched region of the world. 
In emerging countries, institutional pressures from international markets, inter-govern-
mental organizations, and parent companies are essential drivers of CSR’s managerial 
motivations (Jain et al., 2017). “CSR in developing countries has evolved into a sig-
nificant body of scholarship that retains its nuances, peculiarities, and distinctiveness 
as a platform for knowledge generation” (p. 50). “Yet, emerging markets may feature 
countervailing forces that would provide firms with a sound rationale for the adoption 
of CSR practices under specific conditions” (Doh et al., 2015, p. 113). After invad-
ing Kuwait on August 2, 1990, Iraq suffered from the devastating destruction of two 
Persian-Golf Wars (Tang & Ibrahim, 1998; Tang & West, 1997; Tang et al., 2002).

States emerging from conflict are most vulnerable to economic exploitation 
(C4ADS, 2018) and corruption, sapping resources at all levels (Flintoff, 2007). Hof-
stede (1967/2010) showed that people in this Islam-based nation value high power 
distance (score = 95), uncertainty avoidance (85), long-term orientation (25), and col-
lectivism (30). High power distance affects employees’ perceptions of and responses 
to their supervisors (Smith & Hume, 2005). A long-term orientation prompts people 
to stick with established rules. Collectivists’ thinking (we over I) helps them adopt 
various stakeholders and identify ethical dilemmas (Husted & Allen, 2008). Minimal 
research has explored business ethics in the Republic of Iraq (Budur & Demir, 2019).

This study fills the void. We answer the call and make the following contri-
butions. First, we investigate critical constructs related to business ethics—the 
relationships between member perception of ethical leadership (member rated, 
Time 1) and subordinate ethical behaviors (leader rated, Time 3). Second, we 
theorize that ethical climate and organizational justice (member rated, Time 
2) are two independent mediators impacting ethical behaviors. Third, ethical 
leaders foster subordinate ethical behaviors via ethical climate (Schminke et al., 
2005) and organizational justice (Colquitt et al., 2001), yet moral attentiveness 
sets the mediated relationships’ boundaries. Fourth, we follow Western theories 
and constructs in the English-speaking literature (Aguinis & Glavas, 2012) and 
propose a first-stage moderated mediation theoretical model. Fifth, we collect 
data from multiple sources using a three-wave panel design. Finally, we answer 
Jamali and Karam’s (2018) call and “push forward in this fascinating domain 
of scholarship around CSR and its antecedents and consequences in those con-
texts where it is most critically needed” (p. 50). We test our theoretical model 
in an under-researched region of the world—the Republic of Iraq. Compared to 
Western cultures, Iraq, with unique contexts with various cultures, religions, 
values, untapped opportunities, and huge growth potential, is emerging as one 
of the top consumer markets in the Middle East (Research and Markets, 2018).

Based on data from the emerging markets, we offer several novel discoveries. 
Ethical leadership impacts organizational justice’s intensity and magnitude, leading 
to high employee ethical behaviors when leaders’ moral attentiveness is high than 
low. However, ethical leadership affects the ethical climate’s intensity but not the 
magnitude. Organizational justice is a more robust mediator than the ethical cli-
mate. We support the notion that individual decision-makers (subordinates) apply 
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their values (ethical leadership) as a lens to frame their concerns in the immediate 
(organizational justice and ethical  climate) and omnibus (leader moral attentive-
ness) contexts to maximize their expected utility and ultimate serenity (cf. Tang, 
2021a, b). Our findings help improve the ethical environment, CSR, business eth-
ics, and economic potentials among Muslims in Arabic’s emerging markets.

Theory and hypotheses

States emerging from conflict are vulnerable to economic exploitation. In April 2003, 
the Iraqi economy collapsed due to pervasive misconduct, mismanagement, corrup-
tion, and power misuse (Al Halbusi et al., 2020a, b). Public and private sectors suffered 
from traditional bureaucracy, rigid organizational structure, authorities’ exploitation of 
powers, favoritism, and the absence of ethical leadership, ethical environment, and fair-
ness, exacerbating corruption (Arab & Atan, 2018). According to the 2018 Corruption 
Perceptions Index (CPI), Iraq ranked 168 out of 180 countries, and a CPI score of 18 
out of 100, suggesting rampant corruption. In 2020, the country’s ranking improved to 
160 and CPI to 21. With a population of over 39 million, untapped opportunities, huge 

Fig. 1  Our theoretical model
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growth potential, and increased stability and security, Iraq is emerging as one of the top 
consumer markets in the Middle East (Research and Markets, 2018).

We follow Western theories and constructs in the English-language literature and 
test our first-stage moderated mediation theoretical model in an under-researched 
country in the emerging markets—Iraq. Based on data from multiple sources and 
our three-wave data collection, Fig.  1 shows our overarching theoretical model. 
Specifically, we explore the relationships between ethical leadership (member-rated 
antecedent, Time 1) and employee ethical behaviors (leader-rated outcome, Time 3). 
We treat the ethical climate and organizational justice as dual mediators (member-
rated, Time 2) and moral attentiveness (leader-rated, Time 3) as a moderator.

To enhance our theoretical model, we incorporate a six-week temporal separa-
tion in our data collection between the antecedent-predictor (ethical leadership, 
Time 1) and the outcome-criterion (member ethical behaviors, Time 3). Our media-
tors (member rated, Time 2) fall between these two measures. This approach pro-
vides predictive validity and reduces the common method variance bias (CMV). We 
simultaneously explore two leadership constructs from two sources: ethical leader-
ship from the members and moral attentiveness from the leaders. Data from two dif-
ferent sources—the members and the leaders—with a six-week time-lag help reduce 
these two constructs’ potential correlations. The two mediators (ethical climate and 
organization justice) serve as the immediate-proximal context. Leaders’ self-aware-
ness of moral vigilance serves as the omnibus-distal context.

We theorize that decision-makers adopt deep-rooted constructs as a lens to frame 
“leadership” in the immediate and omnibus contexts to maximize expected utility 
and ultimate serenity (Tang, 2020a, b, 2021a, b; Tang, Chen, et  al., 2018; Tang, 
Sutarso, et al., 2018; Tversky & Kahneman, 1973). Our discoveries help research-
ers and executives understand the goodness of fit between Western theoretical con-
structs and empirical data from Muslims in an emerging Arabic market in Iraq. Our 
findings offer timely contributions to curb corruption, enhance ethical behaviors in 
the Middle East. We help decision-makers promote CSR, Iraq’s economic growth 
and opportunities in a competitive global milieu, business ethics, environment, and 
responsibility. We provide a coherent story (Dane, 2021) that warrants theoretical 
and empirical attention for scholars and executives.

Ethical leadership and employee ethical behaviors

Ethical leadership fosters ethical behaviors (Path 1) (Bedi et al., 2016). Following 
social learning theory (Bandura, 1977), managers’ outstanding authority, garner-
ing attention, and conveying attractive information make employees imitate, learn, 
and acquire new behaviors (Brown & Treviño, 2006). Ethical leaders’ moral behav-
iors contribute to followers’ moral development (Brown et al., 2005) and influence 
employees’ actions (Chin et  al., 2021; Xu et  al., 2021). Ethical leaders’ morality 
(Treviño et al., 2014) helps employees quickly learn appropriate and ethical behav-
iors. Ethical leaders (Pircher Verdorfer & Peus, 2020; Tang & Liu, 2012) reveal a 
moral dimension as a person (integrity, concern for others, fairness, and trustwor-
thiness) and manager (role modeling, ethical standards, reward and punishment 



 H. Al Halbusi et al.

1 3

systems, and communication) (Brown et al., 2005). Leaders with high social respon-
sibility show higher ethical leadership and lower despotic leadership. Leader values 
also trickle down and impact employee behaviors (Chin et al., 2021; Xu et al., 2021). 
Ethical leadership enhances top management team effectiveness and subordinates’ 
optimism (De Hoogh & Den Hartog, 2008). When top management stresses ethical 
behavior, professionals show high job satisfaction and ethical optimism (Vitell & 
Davis, 1990). These salient characteristics influence employees’ ethical behaviors 
and attract subordinates’ attention (Gu et al., 2015; Lu & Lin, 2014).

Leaders’ fair treatment and genuine concern demonstrate clear intentions to care 
for their employees’ welfare and benefits. The principle of reciprocity helps employ-
ees reciprocate their behaviors and actions, behaving ethically, benefiting the man-
agers and organizations (Mayer et al., 2009). Iraq’s collectivistic culture and values 
support these arguments (Al Halbusi et al., 2020a; Babalola et al., 2019; Presbitero 
& Teng-Calleja, 2019), leading us to assert a positive relationship between ethical 
leadership and employee ethical behaviors.

Hypothesis 1: Ethical leadership is positively related to employee ethical behaviors

The ethical climate as a mediator

Victor and Cullen defined ethical climate as “prevailing perceptions of typical 
organizational practices and procedures that have ethical content” (1988, p. 101). 
Following social exchange theory (Blau, 1964), individuals attain information 
about themselves and others from the social environment. Organizational social life 
involves sequential transactions between two or more parties (Mitchell et al., 2012). 
It establishes their internal standards and regulations in the work settings (Brown 
et al., 2005; Gouldner, 1960). Reciprocity facilitates the exchange of resources and 
the (good/bad) deeds between two parties (Cropanzano et al., 2017) and determines 
the quality of these exchanges. Ethical leaders foster an ethical climate (Bedi et al., 
2016; Zhang et al., 2021) through the policies, procedures, and processes, promoting 
a moral climate (Mayer et al., 2009; Schminke et al., 2005). Path 2 suggests a con-
sistent impact of ethical leadership on ethical climate (Ethical Leadership → Ethical 
Climate) (Al Halbusi et  al., 2021a, b; Engelbrecht et  al., 2005; Parboteeah et  al., 
2018; Xu et al., 2021).

Subsequently, the ethical climate is essential in influencing employee ethical 
behaviors (Path 3: Ethical Climate → Ethical Behaviors). Several reasons signify 
ethical climate as a mediator. First, ethical climate involves ethical standards, prac-
tices, policies, and processes in a work environment, setting an essential objective 
and mission (Brown et  al., 2005; Trevinõ et  al. 2014). Second, it reflects what is 
right or wrong in organizations and encourages employees to behave ethically (Kue-
nzi et  al., 2020; Parboteeah et  al., 2018). Third, ethical climate signals organiza-
tion expectations, rules, practices, and procedures, helping followers successfully 
recognize and resolve ethical issues. Hence, subordinates apply ethical climate as a 
point of view to frame their daily decision-making processes. Ethical climate serves 
as a lighthouse, shining in the darkness, guiding employees to achieve business 
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objectives, and leading to excellent and honest behaviors (Decoster et  al., 2019; 
Mayer et al., 2009).

Leaders’ ethical values are consistently associated with organizations’ ethical cli-
mate (Choi et al., 2015; Engelbrecht et al., 2005; Enwereuzor et al., 2020). As role 
models, ethical leaders help create a moral climate in organizations and excite sub-
ordinates to do the right things. An ethical environment motivates employees to act 
ethically (Mayer et al., 2009; Peng & Wei, 2020; Xu et al., 2021). We posit that the 
ethical climate is a mediator between ethical leadership and employee ethical behav-
iors (combine Paths 2 and 3):

Hypothesis 2: Ethical climate mediates the relationship between ethical leader-
ship and employee ethical behaviors.

Organizational justice as a mediator

Organizational justice involves four sub-constructs: distributive justice, procedural 
justice, interpersonal justice, and informational justice (Colquitt, 2001). Ethical 
leaders enforce justice perceptions (Path 4) by applying fair procedures equally 
across various contexts, communicating clearly and honestly, listening to subordi-
nates, showing genuine care, treating employees well, and making equitable deci-
sions (Al Halbusi et  al., 2020a; Colquitt et  al., 2001; Cropanzano et  al., 2001; 
Demirtas, 2015). Organizational justice leads to high employee ethical behaviors 
(Path 5) for the following reasons.

First, fairness is one of the most important characteristics of ethical leadership. 
Ethical leaders display explicit integrity, honesty, and trustworthiness (Brown et al., 
2005; Colquitt et al., 2001; Koo & Park, 2018). Organizational justice confidently 
eliminates uncertainty, develops trust in organizations, and encourages ethical 
behaviors (Chen et  al., 2011; Özbek et  al., 2016). However, unfair treatment and 
inconsistency cause feelings of dissatisfaction, which excite employees to steal in 
the name of justice, equity, and retaliation, leading to unethical behaviors (Brown 
et al., 2005; Gino & Pierce, 2009; Greenberg, 1993; Pan et al., 2018; Shah et al., 
2017). Organizational justice serves as a vital tool to infer how leaders have treated 
them (Lin et al., 2009).

Second, the practice of distributive, procedural, interpersonal, and information 
justice (Colquitt & Greenberg, 2003) conveys organizational justice and the expec-
tation of integrity—the consistency between espoused values and action in organi-
zations (Simons, 2002). However, low justice perceptions lead to cynical unethical 
behaviors to get even (Gino & Pierce, 2009; Karam et al., 2019). Organizational jus-
tice mediates the relationship between ethical leadership and ethical behaviors. We 
hypothesize the following mediation effect (Ethical Leadership → Organizational 
Justice → Ethical Behaviors).

Hypothesis 3: Perceived organizational justice mediates the relationship between 
ethical leadership and employee ethical behaviors.
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Leader’s moral attentiveness as a moderator

We treat moral attentiveness as a moderator of our first-stage moderated media-
tion theoretical model. Reynolds (2008) defined moral attentiveness as “the extent 
to which an individual chronically perceives and considers morality and moral ele-
ments in his or her experiences” (p. 1028). This moderator reflects interpersonal dif-
ferences (Zhu et al., 2016) with two components: (1) reflective and (2) perceptual 
perspectives. From the reflective perspective, high moral attentive leaders consider 
ethical issues regularly (Reynolds, 2008; Whitaker & Godwin, 2013). Following 
social learning theory (Bandura, 1977), subordinates admire ethical leaders’ author-
ity and power, aspire to please them, and want to be like them, causing employees to 
behave ethically (Brown et al., 2005; Brown & Trevinõ, 2006; Tang & Liu, 2012). 
From the perceptual perspective, employees’ recognitions of daily moral experi-
ences and primarily concerns establish information coding (Reynolds, 2008; Whi-
taker & Godwin, 2013), generate followers’ perceptions, and curb any chances of 
unethical behaviors.

First, subordinates read, adapt, and accept their leaders’ moral attentiveness, 
reflecting leaders’ intra-individual variations (Nelissen et al., 2007; Reynolds, 2008; 
van Gils et  al., 2015). When leaders’ cues are exposed consistently, subordinates 
in the same unit establish shared perceptions about the importance of upholding 
moral traits, creating collective moral attentiveness. Working under high moral vigi-
lant leaders ultimately motivates members’ ethical behaviors (Reynolds & Ceranic, 
2009; Xu et  al., 2021). We assert: Leaders’ moral attentiveness stimulates follow-
ers’ attention toward the righteous direction, demonstrating normative behavior and 
addressing ethical complexities, concerns, and standards (Zhu et al., 2016). Leaders 
with high moral attentiveness are aware of informational cues’ moral consequences, 
alerting them to ethically charged situations (Culiberg & Mihelič, 2016; Miao et al., 
2020).

Second, moral attentiveness varies from leader to leader (Reynolds, 1998). 
The social learning theory recognizes individual differences in morality and 
ethical matters. Leaders with high moral attentiveness communicate moral 
dilemmas, set ethical standards, provide feedback about ethical decisions, offer 
insightful and constructive comments to their employees, provide directions, 
and create a trickle-down effect. Those without moral attentiveness may not 
have the same results. Three factors—saliency, vividness, and accessibility—
define attention (Fiske & Taylor, 1991). We refer to saliency, vividness, and 
accessibility as the contextual significance of stimuli, the excitement level, the 
individual’s cognitive frameworks, and their capacity to identify or recognize 
triggers. Fiske and Taylor (1991) distinguished regular sources of accessibil-
ity from more chronic sources. Standard or customary sources of accessibil-
ity are temporarily available to the individual but do not necessarily dominate 
cognition. Chronically accessible frameworks shape individuals’ attention. Par-
ticipants under stress with a chronically accessible category for honesty could 
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recall selective information about honest and dishonest targets’ behaviors better 
than those without such type (Bargh & Thein, 1985).

Zhu et al. (2016) used the social cognitive theory to posit that ethical leadership 
would influence subordinates’ moral attentiveness. They argued that strong ethical 
leaders direct the attention of subordinates in an ethical direction, which primes 
them to notice and attend to ethical issues. As Zhu et al. explained, ethical lead-
ers can be particularly persuasive because they are seen as legitimate and credible 
role models. Given that ethical leaders are compelling role models, and given that 
they tend to regularly communicate about ethical issues, it makes sense that the 
followers of ethical leaders should attend to ethical issues. As a result, we take 
the approach that self-conscious moral orientation can be developed through the 
social learning processes such as those fostered by ethical leaders. Therefore, we 
argue that ethical leadership should have a positive effect on the reflective moral 
attentiveness of employees in an organisational context, the social learning theory 
posits that due to the status and power of leaders within the organisational hier-
archy, leaders are important sources of observation and emulation, and can act 
as role models for employees. By engaging employees in discussions about the 
morality and ethics of their decisions and behaviours (Eva et al., 2018), and high-
lighting regularly that they should reflect on moral issues before making decisions 
(Brown et al., 2005), subordinates working under an ethical leader will learn that 
it is appropriate to reflect on moral issues. We discuss the two paths in two sepa-
rate sections below.

Moral attentiveness moderates path 2 (ethical leadership to ethical climate) Moral 
attentiveness makes subordinates aware of their actions’ consequences, salience in 
the omnibus context (Wurthmann, 2013; Zhu et  al., 2016), their cognitive frame-
works, and agility in encoding relevant information automatically (Bargh, 1989). 
Morally attentive leaders are highly sensitive to moral clues and situational cues in 
the context, helping them augment ethical behaviors (Giessner & van Quaquebeke, 
2010; Martin & Cullen, 2006). Leader moral attentiveness promotes a strong prefer-
ence for moral-rooted aspects of fairness, showing subordinates the right thing to do 
(van Gils et al., 2015).

Leaders with high moral attentiveness pay more intense attention to the relation-
ships between ethical leadership and ethical climate, making them more vivid and 
accessible than those with low vigilance. Ethical leaders’ positive impact on creat-
ing an ethical climate and employee ethical behaviors is more robust for leaders with 
high moral attentiveness than those with low moral attentiveness (Zhu et al., 2016).

Moral attentiveness moderates path 4 (ethical leadership to organizational jus-
tice) Moral attentiveness constitutes a distinct cognitive classification, making hon-
est information more cognitively accessible (Reynolds, 2008; van Gils et al., 2015). 
First, leaders with high moral attentiveness use morality as a concern to process 
the incoming stimuli and utilize these chronically accessible morality concepts to 
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interpret incoming information (fairness or justice perspectives), generally and regu-
larly, in all ethical aspects of daily lives (Zhu et al., 2016).

Second, moral attentiveness’ reflective and perceptual aspects consider ethi-
cal matters and reflect on their honest experiences. Leaders with high moral 
attentiveness may call on their followers to identify unfair moral issues facing 
them within the workplace. Individuals’ moral attentiveness is associated with 
increased ethical awareness and moral behaviors. Thus, leaders with high moral 
attentiveness will interact with organizational justice, and these interactions are 
likely to reflect on the followers. We simultaneously explore leadership from 
two sources: ethical leadership (member rated, Time 1) and moral attentiveness 
(leader rated, Time 3). Climate and justice perceptions are mediators, and moral 
vigilance serves as a moderator.

Hypothesis 4a: Leader moral attentiveness moderates the first stage of the media-
tion effect (ethical climate). A more robust mediated relationship exists for lead-
ers with high moral attentiveness than those with low moral attentiveness.
Hypothesis 4b: Leader moral attentiveness moderates the first stage of mediation 
effect (organizational justice). The mediated relationship is more vital for leaders 
with high moral attentiveness than those with low moral attentiveness.

Method

Participants and procedure

Following the IRB’s protocols, we contacted the offices of human resource man-
agement (HRM). We received permission from five manufacturing organizations 
in Baghdad, Iraq to collect data. We informed middle-level managers and sub-
ordinates of their voluntary participation and assured their confidentiality and 
privacy. We would only use survey data for research purposes and present the 
whole sample’s results without revealing personal information. We obtained 
their written consent. To avoid common method variance (CMV), we collected 
data from multiple sources—supervisors and subordinates—across three periods 
(Podsakoff et al., 2012). We employed G-Power 3.1 to determine the appropri-
ate sample size (Faul et al., 2007; Ryan, 2020). Following Cohen (1992), we set 
preferable power at 0.90, with a mediating effect size of 0.15, and identified the 
minimum sample size (N = 119). Researchers have frequently used non-probabil-
ity sampling (Hulland et al., 2018). We applied a purposive sampling design and 
took advantage of many respondents from distinct sectors representing a broader 
population (Al Halbusi et al., 2020a).

We distributed surveys to 460 subordinates working under 110 supervisors. 
Supervisor had about 4 subordinates (M = 3.48, SD = 0.69). For the first wave of 
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data collection, we distributed our survey to 460 subordinates and collected their 
demographic information and their immediate supervisors’ ethical leadership behav-
iors. Three weeks later (second wave), we distributed our survey to 460 employees 
and asked them to rate perceptions of the ethical climate and organizational justice. 
In this two-wave data collection, 385 participants completed the survey (response 
rate = 83%). Three weeks later (third wave), we distributed questionnaires to 110 
supervisors. Ninety-eight supervisors (response rate = 89%) rated their moral atten-
tiveness and subordinates’ ethical behaviors. Across our three-wave of data collec-
tion, we obtained data from 236 members and their 98 immediate supervisors.

Measurement

All respondents spoke Arabic. The research team established two focus groups with 
scholars familiar with both languages and our research objectives and constructs. 
One focus group translated all measurements from English to Arabic. The other 
translated from Arabic back to English using a translation-back-translation proce-
dure (Brislin, 1980). The two groups resolved any disagreements and finalized the 
questionnaire. We applied a 5-point Liker-type scale with strongly disagree (1), dis-
agree (2), neutral (3), agree (4), and strongly agree (5) as anchors.

Ethical leadership We selected the 10-item ethical leadership scale (Brown et  al., 
2005). Here are two examples: “My supervisor listened to what employees have to 
say.” “My supervisor sets an example of how to do things the right way in terms of 
ethics.”

Work ethical climate We adapted the 14-item, 5-factor ethical climate scale (Vic-
tor & Cullen, 1988) with five dimensions: 3-item Caring (“our major concern is 
always what is best for the other person”), 3-item Independence (“in this organiza-
tion, employees are guided by their own personal ethics”), 3-item Law and Code 
(“employees are expected to comply with the law and professional standards over 
and above other considerations”), 2-item Rules (“employees in this organization 
strictly obey the organization policies”), and 3-item Instrumental (“in this organi-
zation, people protect their own interests above all else”). A high score indicated a 
robust ethical climate.

Organizational justice We selected Colquitt’s (2001) 20-item Organizational Justice 
Scale involving four sub-constructs: 4-item distributive justice (“does your outcome 
reflect the effort you have put into your work”?), 7-item procedural justice (“have 
those procedures been applied consistently”?), 4-item interpersonal justice (“has 
your superior treated you with dignity”?), and 5-item informational justice (“has 
your superior explained the procedures thoroughly”?). We applied the same 5-point 
scale with different anchors: to a very small extent (1), to a small extent (2), neutral 
(3), to a large extent (4), and to a very great extent (5).
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Leader’s moral attentiveness We selected the 12-item, 2-factor moral attentiveness 
(Reynolds, 2008) with 7-item perceptual and 5-item reflective sub-constructs. Here 
are two sample items: “In a typical day, I face several ethical dilemmas.” “I regularly 
think about the ethical implications of my decisions.”

Employee ethical behaviors We selected a 12-item scale (Ferrell & Weaver, 1978; 
Newstrom & Ruch, 1975). We asked leaders to rate subordinates regarding 12 uni-
versal moral principles. Here are sample items that will lead them to human growth 
and the organization’s proper functioning: “Employee conducts only company busi-
ness on company time.” “Employee completes quality/quantity reports honestly.”

Results

Demographic profile

We collected participants’ gender, age, education, and job experience. Regard-
ing gender, 75.6% of the respondents were male (24.4% female), supporting male 
dominance in the work environment. Pearson’s chi-square test showed no signifi-
cant gender differences across cases (χ2 (1) = 6.90, p = 0.087). Regarding their age, 
5.6% were under age 25, 20.6% were between ages 25 and 30, 42.6% were between 
ages 31 and 40, 22.4% were between ages 41 and 50, and 8.7% were above age 51. 
Of education, 13.2% had completed high school, 15.3% had a diploma, 54.8% had 
a bachelor’s degree, 9.0% had a master’s degree, and 6.0% had a Ph.D. Regarding 
experience, 5.0% had less than two years of experience, 23.1% had 3–5 years, 36.9% 
had 6–10 years, 12.6% had 11–15 years, and 22.4% had more than 16 years.

Items reliability, internal reliability, and convergent validity

We used Partial Least Squares (PLS) (The Smart-PLS 3.0, Ringle et al., 2015) and 
followed the two-step procedure (Hair et al., 2017, 2019). We examined individual 
item reliability, internal consistency reliability, convergent validity, and discriminant 
validity. All the used items were above the 0.5 thresholds, indicating a medium cor-
relation with the relevant construct. Cronbach’s alpha (internal consistency) varied 
between 0.71 and 0.92. The Composite Reliability (CR) varied between 0.75 and 
0.93. We achieved convergent validity since the Average Variance Extracted (AVE) 
range was between 0.51 and 0.86. We confirmed the discriminant validity using both 
techniques (Fornell & Larcker, 1981). We treat the heterotrait-monotrait ratio of 
correlations (HTMT) as a new approach to assess discriminant validity in variance-
based SEM. HTMT was significantly different from 1. AVE’s square roots for each 
variable were higher than the correlation of each variable with the others (Henseler 
et al., 2015) (Table 1).

We examined the common method variance (CMV) bias (Podsakoff et al., 2012). 
We employed Harman’s (1967) single-factor test, selected all items of interest, used 
exploratory factor analysis (EFA), and identified seven factors with eigenvalues 
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greater than 1. The total amount of variance explained was 68%. The first factor 
accounted for only 25% of the total variance (≤ 50%). Our empirical data offered 
robust support showing strong construct validity of our measures and no concern for 
reliability and CMV in this study. We have the confidence to test our hypotheses in 
our subsequent data analyses.

Our theoretical model

First, we present the mean, SD, and correlations of major variables in Table  1. 
Table 1 shows the square roots of AVEs (in bold numbers) on the diagonal line of 
the correlation matrix, correlations among the constructs below the diagonal, and 
the heterotrait-monotrait ratios of correlations (HTMT) above the diagonal.

We employed the Bootstrap method to test the mediation effects, selected bias-
corrected confidence intervals (95% confidence level), and used 5000 Bootstrap 
samples (Preacher & Hayes, 2004, 2008). Following the suggestions in the litera-
ture, the mediation effect is significant when the 95% confidence interval does not 
cover (straddle) zero.1 Table 2 presents the results of our analyses. First, Path 1 was 
significant (β = 0.216, t = 5.020, p < 0.001), supporting Hypothesis 1 (Ethical Lead-
ership → Member Ethical Behaviors) (see Table 2 and Fig. 2).

Second, Table  2 shows a significant mediation effect for ethical climate 
(β = 0.198, t = 3.762, p < 0.001). The mediation effect was significant (CI [0.110, 
0.308]) supporting Hypothesis 2 (Ethical Leadership → Ethical Climate → Member 
Ethical Behavior).

Table 2  Structural path analysis results of the direct and indirect effect test

EL→ EC → EB = ethical leadership → ethical climate → employees behavior, EL → OJ →EB = ethical 
leadership → organizational justice →ethical behaviors and Non-Sig, non-significant

Bias and corrected boot-
strap 95% CI

Hypothesis Relationship SB SD t-value p-value [Lower level Upper level] Decision

H.1 EL → EB 0.216 0.043 5.020 0.000 [0.147 0.286] Supported
H.2 EL→ EC→ EB 0.198 0.053 3.762 0.000 [0.110 0.308] Supported
H.3 EL→ OJ → EB 0.170 0.045 3.817 0.000 [0.185 0.260] Supported
Control Variables
– Gender → EB 0.294 0.127 0.411 0.312 [− 0.434 0.083] Non-Sig
– Age → EB 0.011 0.046 0.742 0.211 [− 0.027 0.176] Non-Sig
– Educational 

Level → EB
0.037 0.035 1.061 0.145 [− 0.097 0.015] Non-Sig

– Job experience 
→ EB

0.013 0.062 0.881 0.245 [0.187  − 0.396] Non-Sig

1 We thank Editor Allan K. K. Chan, Associate Editor Morgan Yang, and two anonymous reviewers for 
their constructive feedback and suggestions.
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Third, Table  2 also illustrates a significant mediation effect for organiza-
tional justice (β = 0.170, t = 3.817, p < 0.001). The mediation effect was sig-
nificant (CI [0.185, 0.260]), supporting Hypothesis 3 (Ethical Leadership → 
Organizational Justice → Member Ethical Behavior).

The second half of Table  2 explores additional demographic variables and 
reports non-significant findings. Notably, gender had no significant impact on ethi-
cal behaviors. Further, other demographic variables also failed to reach significance 
(age, educational level, and experience) because the 95% CIs included zero (0).

Results of our moderated-mediation effect on ethical climate We used the PRO-
CESS program’s bootstrapping to calculate the moderating effect’s statistical sig-
nificance (Hayes, 2015, 2017). To detect the positive indirect effect differs at dis-
tinct levels of the moderator (moral attentiveness), we set the number of bootstrap 
samples to 5,000. Table  3 shows that the index of moderated mediation does not 
include zero (index = 0.186, SE = 0.045, 95% CI [0.156, 0.263]) (Hayes, 2015, 2017) 
(Figs. 2 and 3). The positive indirect effect was significantly stronger at one stand-
ard deviation above the mean (higher level of moral attentiveness; + 1 SD: B = 0.26, 
SE = 0.08, 95% CI [0.18, 0.40]) than at one standard deviation below the mean 

Fig. 2  Results of our theoretical model
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(lower level of moral attentiveness; -1 SD: B = 0.15, SE = 0.06, 95% CI [0.13, 0.36]). 
We empirically demonstrated that moral attentiveness moderated the first mediation 
effect (Paths 2 and 3), supporting Hypothesis 4a (Path 6 on Paths 2 and 3).

We provide our visualization of the interaction effect below (Hayes & Rock-
wood, 2017). We pay attention to the relationships between ethical leadership and 
ethical climate for leaders with high, medium, and low moral attentiveness. Figure 3 
shows positive relationships between ethical leadership and ethical climate. Leaders 
with high moral attentiveness exhibited a steeper slope than leaders with low moral 
attentiveness.

Table 3  Conditional indirect effect of ethical leadership on employee’ ethical behavior via ethical cli-
mate at values of leader’ moral attentiveness

N = 236. Bootstrap sample size = 5000. SE standard error, LL lower limit, CI confidence interval, UL 
upper limit 95% bias-correlated CI

H4:a Bias and corrected bootstrap 
95% CI

Moderator Indirect effect Boot SE LL 95% CI UL 95% CI
–1 standard deviation 

(-0.709)
at the mean (0.00)
 + 1 standard deviation 

(0.709)

0.15 0.06 0.13 0.36
0.21 0.03 0.14 0.29
0.26 0.08 0.18 0.40

Index of moderated 
mediation

SE Bias and corrected bootstrap 
95% CI

LL 95% CI UL 95% CI
0.186 0.045 0.156 0.263

Fig. 3  Leader moral attentiveness moderates the relationship between the ethical leadership and ethical 
climate
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Results of moderated-mediation effect on organizational justice Table  4 illus-
trates that the index of moderated mediation does not include zero (index = 0.186, 
SE = 0.045, 95% CI [0.156, 0.263]), supporting our moderated mediation effect 
(Hayes, 2015, 2017). Figure 4 demonstrates the following novel discoveries.

First, the positive indirect effect was significantly stronger at one standard 
deviation above the mean (higher level of moral attentiveness; + 1 SD: B = 0.57, 
SE = 0.051, 95% CI [0.41, 0.63]) than at one standard deviation below the mean 

Table 4  Conditional indirect effect of ethical leadership on employee’ ethical behavior via organizational 
justice at values of leader’ moral attentiveness

N = 236. Bootstrap sample size = 5000. SE standard error, LL lower limit, CI confidence interval, UL 
upper limit 95% bias-correlated CI

H4:b Bias and corrected bootstrap 
95% CI

Moderator Indirect effect Boot SE LL 95% CI UL 95% CI
–1 standard deviation 

(− 0.307)
at the mean (0.00)
 + 1 standard deviation 

(0.307)

0.48 0.042 0.34 0.51
0.45 0.037 0.38 0.59
0.57 0.051 0.41 0.63

Index of Moderated 
Mediation

SE Bias and corrected bootstrap 
95% CI

LL 95% CI UL 95% CI
0.186 0.045 0.156 0.263

Fig. 4  Leader moral attentiveness moderates the relationship between the ethical leadership and organi-
zational justice
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(lower level of moral attentiveness; -1 SD: B = 0.48, SE = 0.042, 95% CI [0.34, 
0.51]), supporting Hypothesis 4b (Path 7 on Paths 4 and 5).

Second, the three levels of moral attentiveness did not intersect in Fig. 4. Leaders 
with high moral attentiveness (leader rated, Time 3) excited a higher level (mag-
nitude) of organizational justice (member rated, Time 2) at one standard deviation 
above the mean than those at the mean level, which, in turn, was higher than that 
at one standard deviation below the mean. Thus, moral attentiveness moderated the 
second mediation effect, showing robust differences in both the magnitude and the 
intensity of the relationship between ethical leadership (member rated, Time 1) and 
organizational justice (member rated, Time 2). The positive indirect effect (Hypoth-
esis 4b on Paths 4 and 5) differed at distinct levels of moral attentiveness.

Our model explained employee ethical behaviors (R2 = 0.621), showing a moder-
ate to substantial effect (Hair et al., 2017). The Stone-Geisser blindfolding sample 
reuse technique revealed Q2 values larger than zero. Our model predicted ethical cli-
mate (Q2 = 0.121), organizational justice (Q2 = 0.141), and employee ethical behav-
iors (Q2 = 0.234). These Q2 values showed that ethical leadership had a substantial 
effect on employee ethical behaviors. Further, its impact on organizational justice   
was more robust than ethical climate.

Discussion

We investigate the relationship between ethical leadership (member rated) and 
employees’ ethical behaviors (leader rated). We treat ethical climate and organi-
zational justice (member rated) as two mediators and leaders’ moral attentiveness 
(leader rated) as a moderator in a first-stage moderated mediation theoretical model. 
Ethical leadership positively affects ethical behaviors. Ethical climate and organi-
zational justice (both members rated) positively mediate the relationships between 
ethical leadership and ethical behaviors. Moral attentiveness moderates the relation-
ship between ethical leadership and two moderators.

First, leaders with high moral attentiveness had a steeper slope (higher inten-
sity) and higher level (magnitude) of the relationships between ethical leadership 
and organizational justice than leaders with low moral attentiveness. Second, leaders 
with high moral attentiveness had a steeper slope (higher intensity) of the relation-
ships between ethical leadership and ethical climate than leaders with low moral 
attentiveness, but no differences in the magnitude of the relationships. Therefore, 
employees’ reactions toward their perceptions of organizational justice and ethical 
climate in the immediate contexts are different across three levels of moral attentive-
ness, specifically at one standard deviation above the mean and below the mean. 
Moral attentiveness is a more robust moderator of the effects of organizational jus-
tice than ethical climate on employee ethical behavior.

Our model—developed based on theories and constructs in the Western cultures and 
the English-speaking language—demonstrates an excellent fit with our data collected 
from Iraq—Muslims in the Arabic’s emerging markets (Al Halbusi et al., 2020b). We 
investigate Iraqi leadership from leaders’ self-evaluations of moral attentiveness and 
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members’ perceptions of ethical leadership. For several decades, Iraq has suffered from 
poor ethical behavior in the Middle Eastern region (Abdullah, 2019).

Interestingly, our discoveries in the present research reflect the reality of the 
social environment in Iraq. Due to historical background, some organizations may 
lack ethical principles, leading policy-makers to negative consequences in organiza-
tions (Budur & Demir, 2019; Robinson, 2016). In recent years, we have witnessed 
increasing moral scandals and the lack of transparency, moral values, and ethical 
leaders in the workplace. These incidents in Iraq have excited researchers’ robust 
interest. Scholars in management have emerged in conferences and symposiums, 
discussing these issues and reasons for the existence of unethical practices, favor-
itism, and exploitation of powers and authorities (Abdullah, 2019; Arab & Atan, 
2018). Hence, our novel discoveries provide theoretical and practical implications 
for studying and analyzing these robust matters (Al Halbusi et al., 2020a).

Theoretical implications

Without concerns for CSR triple bottom line—profits, people, and the planet, 
unethical leaders focused on meeting their self-interests at others’ expense (Schau-
broeck et al., 2007). Enron’s CEO and TMT made a lot of money for themselves but 
destroyed their corporation and Arthur Andersen, served their terms in prisons, and 
damaged many employees’ careers worldwide (Al Halbusi et al., 2021a, b; Bedi et al., 
2016). In many societies worldwide, corruption causes disruptions in all three aspects 
of CSR—profits, people, and the planet (Treviño et al., 2014; Al Halbusi & Tehseen, 
2017). In this study, we focus on the bright side—ethical leadership and employee 
ethical behaviors in an emerging country—the Republic of Iraq. This study’s full-
time participants have experienced institutional pressures from international markets, 
inter-governmental organizations, and parent companies (Jain et al., 2017). Our novel 
discoveries in a highly corrupt environment contribute to the bright side of CSR. We 
help researchers and practitioners understand CSR in developing countries. Our find-
ings contribute to “a significant body of scholarship that retains its nuances, peculi-
arities, and distinctiveness as a platform for knowledge generation” (Jamali & Karam, 
2018, p. 50). We list our contributions to the literature below.

First, we extend prior studies on the positive effect of ethical leadership on employee 
ethical behaviors (Al Halbusi et al., 2020b; Lu & Lin, 2014). We identify two vital media-
tion mechanisms in one coherent theoretical model simultaneously—ethical climate and 
organizational justice. Leader’s moral attentiveness moderates the mediated relationships 
between ethical leadership and subordinate ethical behaviors via two mediators—ethi-
cal climate and organizational justice (Hannah et al., 2011; Reynolds & Ceranic, 2009), 
revealing intricate mechanisms of transforming moral influences on ethical behaviors 
(Tenbrunsel & Smith-Crowe, 2008; van Gils et al., 2015; Zhu et al., 2016). Our novel 
results confirm that high and low levels of moral attentiveness (rated by leaders) differ-
ently influence the positive impact of ethical leadership (rated by members) on ethical 
climate and organizational justice (both rated by members), which, in turn, influence 
employee ethical behaviors (rated by leaders). Our findings advance our understanding of 
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how leaders’ moral attentiveness can improve members’ ethical practices in a very intri-
cate and innovative process.

Moral attentiveness subconsciously promotes the automatic processing and active 
screening of information in the social environment and activates moral awareness (Reyn-
olds, 2008). Attentiveness is a conscious process of comparing alternatives against ethi-
cal standards, searching for moral cues (Kohlberg, 1981). Testing moral attentiveness in 
the moderated mediation model adds a vital value to business ethics literature. Exploring 
these issues in a unique environmental context—Iraq represents a fresh and novel look at 
moral issues and ethical practices in a highly corrupted context.

The interaction effect between moral attentiveness (leader rated) and ethical leadership 
(member rated) on ethical climate is significant (Fig. 3). First, the relationships between 
ethical leadership and ethical climate for leaders with high, medium, and low moral atten-
tiveness are positive. Second, high moral attentiveness leaders exhibit a steeper slope than 
low moral attentiveness leaders. Third, all three lines of moral attentiveness cross at one 
point. There are no significant differences in the magnitude of ethical climate across three 
levels of moral attentiveness.

Figure  4 offers additional insights regarding organizational justice. First, the posi-
tive relationships between ethical leadership and organizational justice exist across high, 
medium, and low moral attentiveness. Second, high moral attentiveness leaders exhibit a 
steeper slope than low moral attentiveness leaders. Third, the three lines (high, medium, 
and low) of moral attentiveness do not cross each other, showing significant differences 
in the magnitude of organizational justice. High moral attentiveness leaders (leader rated) 
exhibit the highest organizational justice (member rated), followed by medium and low 
levels. The impact of moral attentiveness is more robust on organizational justice than 
ethical climate. We speculate that organizational justice, involving four different and 
separate constructs, is more specific and concrete than the ethical climate in the work-
related context. This novel discovery deserves future researchers’ theoretical and empiri-
cal attention.

Our discoveries offer researchers and practitioners (1) enormous value-added contri-
butions to the leadership and business ethics literature, (2) new hope for Iraqi people to 
improve employee ethical behaviors in a highly corrupt environment, and (3) practical 
implications to enhance business ethics, CSR, environment, and responsibilities in the 
emerging markets. Moral attentiveness from leaders’ self-evaluations at Time 3 and ethical 
leadership from members’ perceptions at Time 1 establish a combined impact on improv-
ing organizational justice more robustly than ethical climate, which excite employee ethical 
behaviors. Thus, our findings offer us the hope to reduce corruption and enhance future 
CPI scores. Our robust evidence provokes  academic scholars to engage further theory 
development and testing of these essential constructs in the business ethics literature and 
offer ethical practices in a just environment across cultures (Mitchell et al., 2017).

Managerial implications

Bureaucratic state systems and a highly corrupted milieu damage Iraq’s international trust 
and reputation in the global economic markets. With a strong focus on profits, most Iraqi 
organizations lack moral values, principles, and codes of ethics (Al Halbusi et al., 2020b; 
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Tang & Chen, 2008; Tang & Chiu, 2003). Iraq’s 2019 anti-government-and-corruption 
protests resulted in the death of 250 protesters (Arraf, 2019). Organizations must enhance 
ethical standards, achieve effectiveness and efficiency, and increase competitive advan-
tages in the world market. In 2018, Iraq ranked  50th globally, with a GDP of $225,915 
million and an annual growth rate of 14.28% (GDP per capita = $5,878). Iraq is becoming 
one of the emerging markets due to increased stability and security (Research and Mar-
kets 2018). Our novel discoveries offer timely insights into the intricate relationships of 
ethical leadership, climate, justice, and ethical behaviors, helping policy-makers in Iraq 
combat corruption, enhance untapped opportunities, and promote growth potential in 
global markets. We offer the following managerial implications for organizations, empha-
sizing employee ethical behaviors in the globalization context.

Members’ perceptions of ethical leadership excite leaders’ evaluations of employee 
ethical behaviors. Perceptions, indeed, do matter. Managers must develop ethical lead-
ership by emphasizing ethical climate and organizational justice—two critical media-
tors—that enhance employee ethical behaviors. To create a conducive work environment 
in organizations, leaders must respect ethical, social norms, moral values, ethical stand-
ards, policies, procedures, and practices. Executives must treat employees fairly, develop 
a sound and equitable compensation system in organizations, respect follower integrity 
and dignity, empower employees, and enrich all justice perceptions. Perceptions of ethical 
leadership create a robust, rippling effect. Leaders shape employees’ collective congru-
ence of moral values and behaviors in work teams, impacting other workgroups and the 
entire organization.

At the organizational level, policy-makers must incorporate ethical organizational cul-
ture as part of their CSR. Ethical leadership plays a critical role in shaping ethical cli-
mate and organizational justice (Brown & Treviño, 2006; Lu & Lin, 2014; Schminke 
et al., 2005). Organizations apply diverse management practices (open communications, 
fair and ethical organizational policies) to reinforce all laws, professional standards, and 
reward and punishment policies (Victor & Cullen, 1988; Whitaker & Godwin, 2013). 
Due to the importance of organizational justice, decision-makers must train their lead-
ers, provide subordinates with adequate justification and explanations on managerial deci-
sions, and treat employees with dignity and respect throughout the decision-making pro-
cesses (Brown & Treviño, 2006).

Both leaders and employees are fully aware of the interaction between managers and 
members in the milieu on moral issues (Reynolds, 2008). Ultimately, individuals select 
their deep-rooted ethical and moral values to frame the immediate and omnibus context 
to maximize the expected utility and ultimate serenity-happiness (Tang, 2021a, b; Tang, 
Chen, et al., 2018; Tang, Sutarso, et al., 2018). Organizations’ reward and control systems 
(Whitaker & Godwin, 2013) promote moral attentiveness. Individuals initially comply 
with norms for strategic self-presentation; over time, standards change managers’ iden-
tity and responsibility for moral action (Tice, 1992). Properly aligned moral values cre-
ate pressure to comply with ethical actions (Jones & Ryan, 1998). Through social learn-
ing, ethical role models reinforce efficacy to act morally over time to build greater moral 
attentiveness and confidence to address ethical challenges. This mechanism explains how 
ethical values and moral standards diffuse to others (Mayer et al., 2009). Decision-makers 
in upper echelons must understand and identify leaders with high or low moral attentive-
ness. Leader moral attentiveness helps create organizational justice and ethical climate, 
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affecting subordinates’ ethical social environment and ethical behaviors in organizations 
(Al Halbusi et al., 2020b).

Training programs develop moral attentiveness through employee routines 
(scripts) when facing threats in the context. Leaders with high moral alertness pay 
attention to ethical issues before they appear (Osswald et al., 2010). Moral aware-
ness exerts impacts on both the actors-leaders and observers-members. They come 
to believe that they all dare to successfully meet similar ethical threats in the omni-
bus context (Walker & Hennig 2004). Following Jamali et al.’s (2020) call, it pays to 
go green, improve CSR, focus on the environment and responsibilities, and become 
ethical. Here are our reasons. Due to the 2001 Enron scandal, the US Congress 
passed the Sarbanes–Oxley Act in 2002 to improve transparency and curb corrup-
tion and dishonesty. Robust cultural, economic, legal, and political infrastructures 
enhance transparency at the organization and country levels.

Further, creating visible moral brand equity in the society helps organizations set 
up rigorous talent acquisition policies for ethical talents, offer their talented employees 
ethical training and development programs, and enhance leaders’ and employees’ ethical 
behaviors (Tang et al., 2018a, b; Zhou et al., 2018). Mindfulness training helps people 
focus on present-moment events, reflect on moral values, moral complexities, social and 
cultural factors (Treviño et al., 2014), and avoid distractions and wandering. Mindfulness 
(Mindfulness-Based Stress Reduction training) enhances ethical intentions directly and 
indirectly by reducing avaricious monetary aspirations (the love of money attitude) (Dane, 
2021; Gentina et al., 2020). The love of money (not money) is the root of all evils (Tang 
& Chiu, 2003). Among highly paid employees, high income reduces managers’ love of 
money. Sound talent management strategy (TMS) (coaching and mentoring)—helps 
organizations reduce exhaustion, increase satisfaction, and inspire commission among 
boundary-spanning employees. TMS promotes intangible positive feelings—reducing 
burnout and enhancing job satisfaction and life satisfaction—and excites tangible and 
objective sales commission.

Interestingly, life satisfaction (not job satisfaction) excites sales commission—employ-
ees’ financial success and the company’s economic bottom line (Srivastava & Tang, 
2021). Job satisfaction spills over to life satisfaction, and vice versa. Making people happy 
on the job is not enough. This pattern prevails for males but not females. Talent man-
agement professionals must focus on the holistic approach to enhance satisfaction and 
improve sales commission. Corporations with high employee satisfaction outperform 
their peers by 2.35% to 3.8% per year (Edmans, 2011). The World’s Most Ethical Com-
panies achieved a 4.88% ethics premium than the standards in 2018 (Ethisphere, 2018), 
reaping their ROI. Therefore, it pays to be ethical. The rich get richer. This principle (the 
Matthew Effect)  applies to people and ethical contexts  at the individual, organization-
industry, and country-global levels (Tang, 2021b).

Limitations and future research

We explore sensitive issues in a highly corrupt context—Iraq. We obtained data from 
multiple sources in three waves and applied different anchors for our scales, reducing 
measurement concerns (Podsakoff et al., 2003). The lack of identical constructs across 
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three waves from the same participants prevented us from examining attrition analy-
ses and changes (Wang et al., 2020). Our six-week time lag reflects only a short-term 
impact. We did not measure social desirability concerns. Our anonymous data reduce 
social desirability concerns. Our intricate relationships in the Islamic context may or 
may not exist in other cultures. We caution readers for inferencing our present findings 
to different cultures and religions. Future research may match supervisor-subordinate rat-
ings, use a longitudinal research design, and conduct cross-level analyses (Aguinis et al., 
2013).

Importantly, in a Middle Eastern country, Iraqi participants’ steadfast adherence 
to religious values (Moaddel & Karabenik, 2010) plays a role in our findings. Ethnic 
diversity exists in Iraq with Arabs, Kurds, and others. There are differences in each 
ethnic group’s beliefs, ideology, religion, and values (Harff, 2018). Ethical leader-
ship (subordinate rated) and leader moral attentiveness (leader rated) are related to 
leadership from two different perspectives. Scholars may switch leaders’ moral iden-
tity with moral attentiveness in a theoretical model and include other new constructs 
both theoretically and empirically in the future.

Researchers may incorporate indigenous and context-sensitive constructs, e.g., reli-
gious values, religiosity, spirituality (Chen & Tang, 2013; Ribberink et al., 2018; Tang & 
Tang, 2012; Sulaiman et al., 2021; Tarip, 2020), Islamic work ethics (Ali & Al-Owaihan, 
2008), and the love of money attitude (Tang, 1992, 2016, 2020a, b, 2021a, b) into theo-
retical models. Avaricious monetary values (the love of money attitudes) predict dishon-
esty, corruption, and unethical intentions (Tang, Sutarso, et al., 2018) and actual cheating 
behaviors in experiments (Chen et al., 2014), college students’ low objective academic 
course grades (Tang, 2016), investors’ longitudinal low stock happiness, portfolio changes 
(Tang, Chen, et al., 2018), and voluntary turnover 18 months later (Tang et al., 2000). 
Studies have provided empirical support for the notion: The love of money, not money, 
is the root of all evils (Gentina & Tang, 2018; Tang & Chiu, 2003).2 Future scholars 
may collect longitudinal data, incorporate additional constructs (avaricious monetary 
attitudes), empirically replicate survey and experimental findings, and engage in theory 
building and theory testing.

Conclusion

We develop a first-stage moderated mediation theoretical model, explore the rela-
tionships between ethical leadership and employee ethical behaviors, and treat ethi-
cal climate and organizational justice as dual mediators and leaders’ moral attentive-
ness as a moderator. Results based on data collected from multiple sources in three 
waves involving 236 members and 98 immediate supervisors in the Republic of Iraq 
support our theoretical model. Ethical leaders promote an ethical climate and organ-
izational justice, creating a conducive work environment, which leads to employee 
ethical behaviors. High moral attentiveness leaders (leader rated) with ethical lead-
ership (subordinate rated) impact organizational justice significantly more in both 

2 For Christians, see the Holy Bible (1 Timothy 6: 9–10). For Muslims, see the Holy Quran (2: 188; 2: 
60; 4: 29).
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intensity and magnitude than the ethical climate in intensity only, leveraging ethical 
behaviors than low moral attentiveness leaders. We shed new light on leader moral 
attentiveness, ethical leadership, climate, justice, and subordinate ethical behaviors 
in Iraq’s emerging markets, providing practical implications for corporate social 
responsibility, leadership, business ethics, environment, and responsibility.

Acknowledgements We thank Editor Allan K. K. Chan, Associate Editor Morgan Yang, and two anony-
mous reviewers for their constructive feedback and suggestions, Bin Ling, Brian Walsh, Herschel Paulk, 
and Alex Sherrod, for their assistance.

Declarations 

Ethics approval Researchers conduct studies involving human participants per institutional and national 
research committee’s ethical standards and the 1964 Helsinki Declaration and its later amendments or 
comparable ethical standards.

Consent to participate We obtained informed consent from participants.

Conflict of interest The authors declare no competing interests.

References

Abdullah, S. M. (2019). Corruption protection: Fractionalization and the corruption of anti-corruption 
efforts in Iraq after 2003. British Journal of Middle Eastern Studies, 46(3), 358–374.

Aguinis, H., & Glavas, A. (2012). What we know and don’t know about corporate social responsibility: A 
review and research agenda. Journal of Management, 38, 932–968.

Aguinis, H., Gottfredson, R. K., & Culpepper, S. A. (2013). Best-practice recommendations for esti-
mating cross-level interaction effects using multilevel modeling. Journal of Management, 39(6), 
1490–1528.

Al Halbusi, H., & Tehseen, S. (2017). Corporate social responsibility (CSR): A literature review. Malay-
sian Journal of Business and Economics, 4(2), 30–48.

Al Halbusi, H. A., Ismail, M. N., & Omar, S. (2019). Examining the impact of ethical leadership on 
employees’ ethical behavior: The role of organizational justice and employees’ moral identity. 
Journal of Technology Management and Business, 6(2), 30–48.

Al Halbusi, H., Williams, K. A., Mansoor, H. O., Hassan, M. S., & Hamid, F. A. H. (2020a). Examining 
the impact of ethical leadership and organizational justice on employees’ ethical behavior: Does 
person–organization fit play a role? Ethics & Behavior, 30(7), 514–532.

Al Halbusi, H., Williams, K. A., Ramayah, T., Aldieri, L., & Vinci, C. P. (2020b). Linking ethical leader-
ship and ethical climate to employees’ ethical behavior: The moderating role of person–organiza-
tion fit. Personnel Review, 50(1), 159–185.

Al Halbusi, H., Ruiz-Palomino, P., Jimenez-Estevez, P., & Gutiérrez-Broncano, S. (2021a). How upper/
middle managers’ ethical leadership activates employee ethical behavior? The role of organiza-
tional justice perceptions among employees. Frontiers in Psychology, 12, 719.

Al Halbusi, H., Ruiz-Palomino, P., Morales-Sánchez, R., & Abdel Fattah, F. A. M. (2021b). Managerial 
ethical leadership, ethical climate and employee ethical behavior: Does moral attentiveness mat-
ter? Ethics & Behavior, 1–24.

Ali, A. J., & Al-Owaihan, A. (2008). Islamic work ethic: A critical review. Cross Cultural Management: 
An International Journal, 15(1), 5–19.

Arab, H. R., & Atan, T. (2018). Organizational justice and work outcomes in the Kurdistan Region of 
Iraq. Management Decision, 56(4), 808–827.

Arraf, J. (2019). They have stolen everything from us: Iraq’s anti-government protests continue. NPR 
News. https:// www. npr. org/ 2019/ 11/ 05/ 77605 1741/ they- have- stolen- every thing- from- us- iraqs- 
anti- gover nment- prote sts- conti nue.

https://www.npr.org/2019/11/05/776051741/they-have-stolen-everything-from-us-iraqs-anti-government-protests-continue
https://www.npr.org/2019/11/05/776051741/they-have-stolen-everything-from-us-iraqs-anti-government-protests-continue


1 3

Do ethical leaders enhance employee ethical behaviors?  

Babalola, M. T., Stouten, J., Camps, J., & Euwema, M. (2019). When do ethical leaders become less 
effective? The moderating role of perceived leader ethical conviction on employee discretionary 
reactions to ethical leadership. Journal of Business Ethics, 154(1), 85–102.

Bandura, A. (1977). Social Learning Theory. Prentice-Hall.
Bargh, J. A. (1989). Conditional automaticity: Varieties of automatic influence in social perception and 

cognition. In J. S. Uleman & J. A. Bargh (Eds.), Unintended thought (pp. 3–51). Guilford Press.
Bargh, J. A., & Thein, R. D. (1985). Individual construct accessibility, person memory, and the recall-

judgment link: The case of information overload. Journal of Personality and Social Psychology, 
49(5), 1129.

Bedi, A., Alpaslan, C. M., & Green, S. (2016). A meta-analytic review of ethical leadership outcomes 
and moderators. Journal of Business Ethics, 139(3), 517–536.

Blau, P. M. (1964). Exchange and power in social life. Wiley.
Brislin, R. W. (1980). Translation and content analysis of oral and written materials. In H. C. Triandis & 

J. W. Berry (Eds.), Handbook of cross-cultural psychology: Methodology (pp. 389–444). Allyn & 
Bacon.

Brown, M. E., & Treviño, L. K. (2006). Ethical leadership: A review and future directions. The Leader-
ship Quarterly, 17(6), 595–616.

Brown, M. E., & Treviño, L. K. (2014). Do role models matter? An investigation of role modeling as an 
antecedent of perceived ethical leadership. Journal of Business Ethics, 122(4), 587–598.

Brown, M. E., Treviño, L. K., & Harrison, D. A. (2005). Ethical leadership: A social learning perspective 
for construct development and testing. Organizational Behavior and Human Decision Processes, 
97(2), 117–134.

Budur, T., & Demir, A. (2019). Leadership effects on employee perception about CSR in Kurdistan 
Region of Iraq. International Journal of Social Sciences & Educational Studies, 5(4), 184–192.

C4ADS. (2018). Annual Report 2018. https:// c4ads. org/ about- us.
Chen, J. Q., Tang, T. L. P., & Tang, N. Y. (2014). Temptation, monetary intelligence (love of money), and 

environmental context on unethical intentions and cheating. Journal of Business Ethics, 123(2), 
197–219.

Chen, Y., Friedman, R., Yu, E., & Sun, F. (2011). Examining the positive and negative effects of guanxi 
practices: A multi-level analysis of guanxi practices and procedural justice perceptions. Asia 
Pacific Journal of Management, 28(4), 715–735.

Chen, Y. J., & Tang, T. L. P. (2013). The bright and dark sides of religiosity among university students: 
Do gender, college major, and income matter? Journal of Business Ethics, 115(3), 531–553.

Chin, M. K., Zhang, S. X., Jahanshahi, A. A., & Nadkarni, S. (2021). Unpacking political ideology: CEO 
social and economic ideologies, strategic decision-making process, and corporate entrepreneur-
ship. Academy of Management Journal, 64(4), 1213–1235.

Choi, S. B., Ullah, S., & Kwak, W. J. (2015). Ethical leadership and followers’ attitudes toward corporate 
social responsibility: The role of perceived ethical work climate. Social Behavior and Personality: 
An International Journal, 43(3), 353–365.

Cohen, J. (1992). Statistical power analysis. Current Directions in Psychological Sciences, 1, 98–101. 
https:// doi. org/ 10. 1111/ 1467- 8721. ep107 68783.

Colquitt, J. A. (2001). On the dimensionality of organizational justice: A construct validation of a meas-
ure. Journal of Applied Psychology, 86(3), 386.

Colquitt, J. A. (2012). Organizational justice. In S. W. J. Kozlowski (Ed.). The Oxford Handbook of 
Organizational Psychology, (1). Oxford University Press.

Colquitt, J. A., & Greenberg, J. (2003). Organizational justice: A fair assessment of the state of the litera-
ture. Organizational Behavior: The State of the Science, 159–200.

Colquitt, J. A., Conlon, D. E., Wesson, M. J., Porter, C. O., & Ng, K. Y. (2001). Justice at the millennium: 
A meta-analytic review of 25 years of organizational justice research. Journal of Applied Psychol-
ogy, 86(3), 425.

Cropanzano, R., Anthony, E. L., Daniels, S. R., & Hall, A. V. (2017). Social exchange theory: A critical 
review with theoretical remedies. Academy of Management Annals, 11(1), 479–516.

Cropanzano, R., Byrne, Z. S., Bobocel, D. R., & Rupp, D. E. (2001). Moral virtues, fairness heuristics, 
social entities, and other denizens of organizational justice. Journal of Vocational Behavior, 58(2), 
164–209.

Culiberg, B., & Mihelič, K. K. (2016). Three ethical frames of reference: Insights into Millennials’ ethical 
judgements and intentions in the workplace. Business Ethics: A European Review, 25(1), 94–111.

https://c4ads.org/about-us
https://doi.org/10.1111/1467-8721.ep10768783


 H. Al Halbusi et al.

1 3

Dane, E. (2021). Attention, please: How the attention-related stories we tell our students in class influ-
ence their performance at work. Academy of Management Learning & Education, 20(1), 73–88.

De Cremer, D. (2016). 6 traits that predict ethical behavior at work. Harvard Business Review, December 
22. https:// hbr. org/ 2016/ 12/6- traits- that- predi ct- ethic al- behav ior- at- work.

De Hoogh, A. H. B., & Den Hartog, D. N. (2008). Ethical and despotic leadership, relationships with 
leader’s social responsibility, top management team effectivnesss and subodrinates’ optimism: A 
multi-method study. Leadership Quarterly, 19(3), 297–311.

Decoster, S., Stouten, J., & Tripp, T. M. (2019). When employees retaliate against self-serving leaders: 
The influence of the ethical climate. Journal of Business Ethics, 1–19.

Demirtas, O. (2015). Ethical leadership influence at organizations: Evidence from the field. Journal of 
Business Ethics, 126(2), 273–284.

Doh, J. P., Littell, B., & Quigley, N. R. (2015). CSR and sustainability in emerging markets: Societal, 
institutional, and organizational influences. Organizational Dynamics, 2(44), 112–120.

Edmans, A. (2011). Does the stock market fully value intangibles? Employee satisfaction and equity 
price. Journal of Financial Economics, 101, 621–640.

Elkington, J. (1998). Cannibals with forks: The triple bottom line of the 21st century. New Society 
Publishers.

Engelbrecht, A. S., Van Aswegen, A. S., & Theron, C. C. (2005). The effect of ethical values on transfor-
mational leadership and ethical climate in organizations. South African Journal of Business Man-
agement, 36(2), 19–26.

Enwereuzor, I. K., Onyishi, I. E., Albi-Oparaocha, F. C., & Amaeshi, K. (2020). Perceived leader integ-
rity as a mediator between ethical leadership and ethical climate in a teaching context. BMC Psy-
chology, 8(1), 1–11.

Ethisphere. (2018). Leading practices and trends from the 2018 World’s Most Ethical Companies. https:// 
bela. ethis phere. com/ wp- conte nt/ uploa ds/ leadi ng- pract ices- and- trends- from- the- 2018- wmec. pdf.

Eva, N., Bobin, M., Sendjaya, S., van Dierendonck, D., & Liden, R. C. (2018). Servant leadership: A sys-
tematic review and call for future research. The Leadership Quarterly, 30(1), 111–132.

Fatima, Z. (2020). Exploring the organizational factors affecting salesforce ethical behavior: A review-
based article. Asian Journal of Business Ethics, 9(1), 29–45.

Faul, F., Erdfelder, E., Lang, A. G., & Buchner, A. (2007). G* Power 3: A flexible statistical power analy-
sis program for the social, behavioral, and biomedical sciences. Behavior Research Methods, 39(2), 
175–191.

Ferrell, O. C., & Weaver, M. (1978). Ethical beliefs of marketing managers. Journal of Marketing, 42(3), 
69–73.

Fiske, S. T., & Taylor, S. E. (1991). Social cognition (2nd ed.). McGraw-Hill.
Flintoff, C. (2007). Report reveals corruption in Iraqi Government. NPR News. https:// www. npr. org/ 

templ ates/ story/ story. php? story Id= 14117 853.
Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable variables 

and measurement error. Journal of Marketing Research, 18(1), 39–50.
Gentina, E., & Tang, T. L. P. (2018). Does adolescent popularity mediate relationships between both 

theory of mind and love of money and consumer ethics? Applied Psychology: An International 
Review, 67(4), 723–767.

Gentina, E., Daniel, C., & Tang, T. L. P. (2021). Mindfulness reduces avaricious monetary attitudes and 
enhances ethical consumer beliefs: Mindfulness training, timing, and practicing matter. Journal of 
Business Ethics, 173, 301–323.

Giessner, S., & Van Quaquebeke, N. (2010). Using a relational model’s perspective to understand norma-
tively appropriate conduct in ethical leadership. Journal of Business Ethics, 95(1), 43–55.

Gino, F., & Pierce, L. (2009). Dishonesty in the name of equity. Psychological Science, 20, 1153–1160.
Gouldner, A. W. (1960). The norm of reciprocity: A preliminary statement. American Sociological 

Review, 161–178.
Greenberg, J. (1993). Stealing in the name of justice: Informational and interpersonal moderators of theft 

reactions to underpayment inequity. Organizational Behavior and Human Decision Processes, 54, 
81–103.

Gu, Q. X., Tang, T. L. P., & Jiang, W. (2015). Does moral leadership enhance employee creativity? 
Employee identification with leader and leader-member exchange (LMX) in the Chinese context. 
Journal of Business Ethics, 126(3), 513–529.

Hair, J. F., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2017). A primer on partial least squares structural 
equation modeling (PLS-SEM) (2nd ed.). Thousand Oaks.

https://hbr.org/2016/12/6-traits-that-predict-ethical-behavior-at-work
https://bela.ethisphere.com/wp-content/uploads/leading-practices-and-trends-from-the-2018-wmec.pdf
https://bela.ethisphere.com/wp-content/uploads/leading-practices-and-trends-from-the-2018-wmec.pdf
https://www.npr.org/templates/story/story.php?storyId=14117853
https://www.npr.org/templates/story/story.php?storyId=14117853


1 3

Do ethical leaders enhance employee ethical behaviors?  

Hair, J. F., Sarstedt, M., & Ringle, C. M. (2019). Rethinking some of the rethinking of partial least 
squares. European Journal of Marketing, 53(4), 566–584.

Hannah, S. T., Avolio, B. J., & May, D. R. (2011). Moral maturation and moral conation: A capac-
ity approach to explaining moral thought and action. Academy of Management Review, 36(4), 
663–685.

Harff, B. (2018). Ethnic conflict in world politics. Routledge.
Harman, H. H. (1967). Modern factor analysis. Chicago, IL: University of Chicago Press.
Hayes, A. F. (2015). An index and test of linear moderated mediation. Multivariate Behavioral Research, 

50(1), 1–22.
Hayes, A. F. (2017). Introduction to mediation, moderation, and conditional process analysis: A regres-

sion-based approach. Guilford Publications.
Hayes, A. F., & Rockwood, N. J. (2017). Regression-based statistical mediation and moderation analy-

sis in clinical research: Observations, recommendations, and implementation. Behaviour Research 
and Therapy, 98, 39–57.

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant validity in 
variance-based structural equation modeling. Journal of the Academy of Marketing Science, 43(1), 
115–135.

Hofstede Center (1967–2010). Geert Hofstede cultural dimensions. Retrieved February 10, 2021 from 
https:// geert- hofst ede. com/, https:// doi. org/ 10. 1007/ 978-3- 319- 23514-1_ 1205-1.

Hulland, J., Baumgartner, H., & Smith, K. M. (2018). Marketing survey research best practices: Evidence 
and recommendations from a review of JAMS articles. Journal of the Academy of Marketing Sci-
ence, 46(1), 92–108.

Husted, B. W., & Allen, D. B. (2008). Toward a model of cross-cultural business ethics: The impact of 
individualism and collectivism on the ethical decision-making process. Journal of Business Ethics, 
82(2), 293–305.

Jain, T., Aguilera, R. V., & Jamali, D. (2017). Corporate stakeholder orientation in an emerging country 
context: A longitudinal cross industry analysis. Journal of Business Ethics, 143(4), 701–719.

Jamali, D., & Karam, C. (2018). Corporate social responsibility in developing countries as an emerging 
field of study. International Journal of Management Reviews, 20(1), 32–61.

Jamali, D., Barkemeyer, R., Leigh, J. S. A., & Samara, G. (2021). Editorial: Chaos as opportunity. Busi-
ness Ethics, Environment and Responsibility, 30, 1–3.

Jamali, D., Leigh, J. S. A., Barkemeyer, R., & Samara, G. (2020). Want to get your paper published? 
Please follow this virtuous guidance! Business Ethics: A European Review, 29(2), 245–247.

Jones, T. M., & Ryan, L. V. (1998). The effect of organizational forces on individual morality: Judgment, 
moral approbation, and behavior. Business Ethics Quarterly, 8(3), 431–445.

Karam, E. P., Hu, J., Davison, R. B., Juravich, M., Nahrgang, J. D., Humphrey, S. E., & Scott DeRue, D. 
(2019). Illuminating the ‘face’ of justice: A meta-analytic examination of leadership and organiza-
tional justice. Journal of Management Studies, 56(1), 134–171.

Kohlberg, L. (1981). Essays on moral development. The Philosophy of Moral Development, Vol. I. 
Harper & Row.

Koo, H., & Park, C. (2018). Foundation of leadership in Asia: Leader characteristics and leadership style 
review and research agenda. Asia Pacific Journal of Management, 35(3), 697–718.

Kuenzi, M., Mayer, D. M., & Greenbaum, R. L. (2020). Creating an ethical organizational environment: 
The relationship between ethical leadership, ethical organizational climate, and unethical behavior. 
Personnel Psychology, 73(1), 43–71.

Lin, X. W., Che, H. S., & Leung, K. (2009). The role of leader morality in the interaction effect of proce-
dural justice and outcome favorability. Journal of Applied Social Psychology, 39(7), 1536–1561.

Lu, C. S., & Lin, C. C. (2014). The effects of ethical leadership and ethical climate on employee ethical 
behavior in the international port context. Journal of Business Ethics, 124(2), 209–223.

Martin, K. D., & Cullen, J. B. (2006). Continuities and extensions of ethical climate theory: A meta-
analytic review. Journal of Business Ethics, 69(2), 175–194.

Mayer, D. M., Aquino, K., Greenbaum, R. L., & Kuenzi, M. (2012). Who displays ethical leadership, and 
why does it matter? An examination of antecedents and consequences of ethical leadership. Acad-
emy of Management Journal, 55(1), 151–171.

Mayer, D. M., Kuenzi, M., Greenbaum, R., Bardes, M., & Salvador, R. B. (2009). How low does ethi-
cal leadership flow? Test of a trickle-down model. Organizational Behavior and Human Decision 
Processes, 108(1), 1–13.

https://geert-hofstede.com/
https://doi.org/10.1007/978-3-319-23514-1_1205-1


 H. Al Halbusi et al.

1 3

Miao, Q., Eva, N., Newman, A., Nielsen, I., & Herbert, K. (2020). Ethical leadership and unethical pro-
organisational behaviour: The mediating mechanism of reflective moral attentiveness. Applied Psy-
chology: An International Review, 69(3), 834–853.

Mitchell, M. S., Cropanzano, R. S., & Quisenberry, D. M. (2012). Social exchange theory, exchange 
resources, and interpersonal relationships: A modest resolution of theoretical difficulties. In Hand-
book of social resource theory (pp. 99–118). Springer.

Mitchell, M. S., Reynolds, S. J., & Treviño, L. K. (2017). The study of behavioral ethics within organiza-
tions. Personnel Psychology, 70(2), 313–314.

Moaddel, M., & Karabenik, S. A. (2010). Religious fundamentalism in eight Muslim-majority countries: 
Reconceptualization and assessment. Journal for the Scientific Study of Religion, 57(4), 676–706.

Moore, J. W. (Ed.) (2016). Anthropocene or capitalocene? Nature, history, and the crisis of capitalism : 
Pm Press.

Nelissen, R. M., Dijker, A. J., & de Vries, N. K. (2007). Emotions and goals: Assessing relations between 
values and emotions. Cognition and Emotion, 21(4), 902–911.

Newstrom, J. W. & Ruch, W. A. (1975). The ethics of management and the management of ethics. MSU 
Business Topics (Winter), 29–37.

O’Keefe, D. F., Howell, G. T., & Squires, E. C. (2020). Ethical leadership begets ethical leadership: 
Exploring situational moderators of the trickle-down effect. Ethics & Behavior, 30, 581–600.

Osswald, S., Greitemeyer, T., Fischer, P., & Frey, D. (2010). What is moral courage? Definition, explica-
tion, and classification of a complex construct. The Psychology of Courage: Modern Research on 
an Ancient Virtue, 149, 164.

Özbek, M. F., Yoldash, M. A., & Tang, T. L. P. (2016). Theory of justice, OCB, and individualism: Kyr-
gyz citizens. Journal of Business Ethics, 137(2), 365–382.

Palanski, M., Newman, A., Leroy, H., Moore, C., Hannah, S., & Den Hartog, D. (2021). Quantitative 
research on leadership and business ethics: Examining the state of the field and an agenda for 
future research. Journal of Business Ethics, 168, 109–119.

Pan, X., Chen, M., Hao, Z., & Bi, W. (2018). The effects of organizational justice on positive organiza-
tional behavior: Evidence from a large-sample survey and a situational experiment. Frontiers in 
Psychology, 8, 2315.

Parboteeah, K. P., Weiss, M., & Hoegl, M. (2018). Ethical climates across national contexts: A meta-
analysis. In  Academy of Management Proceedings  (Vol. 2018, No. 1, p. 12840). Academy of 
Management.

Peng, H., & Wei, F. (2020). How and when does leader behavioral integrity influence employee voice? 
The roles of team independence climate and corporate ethical values. Journal of Business Ethics, 
166(3), 505–521.

Pircher Verdorfer, A., & Peus, C. (2020). Leading by example: Testing a moderated mediation model of 
ethical leadership, value congruence, and followers’ openness to ethical influence. Business Ethics: 
A European Review, 29(2), 314–332.

Podsakoff, P. M., MacKenzie, S. B., & Podsakoff, N. P. (2012). Sources of method bias in social science 
research and recommendations on how to control it. Annual Review of Psychology, 63, 539–569.

Podsakoff, P. M., MacKenzie, S. B., Lee, J. Y., & Podsakoff, N. P. (2003). Common method biases in 
behavioral research: A critical review of the literature and recommended remedies. Journal of 
Applied Psychology, 88(5), 879–903.

Preacher, K. J., & Hayes, A. F. (2004). SPSS and SAS procedures for estimating indirect effects in simple 
mediation models. Behavior Research Methods, Instruments, & Computers, 36(4), 717–731.

Preacher, K., & Hayes, A. (2008). Asymptotic and resampling strategies for assessing and comparing 
indirect effects in multiple mediator models. Behaviour Research Methods, 40(3), 879–891.

Presbitero, A., & Teng-Calleja, M. (2019). Ethical leadership, team leader’s cultural intelligence and ethi-
cal behavior of team members: Implications for managing human resources in global teams. Per-
sonnel Review, 48(5), 1381–1392.

Research and Markets (2018). Assessment of opportunities in Iraq, 2018: Untapped market-from war, to 
reconstruction and economic recovery. https:// www. globe newsw ire. com/ news- relea se/ 2018/ 10/ 02/ 
15884 05/0/ en/ Asses sment- of- Oppor tunit ies- in- Iraq- 2018- Untap ped- Market- From- War- to- Recon 
struc tion- and- Econo mic- Recov ery. html.

Reynolds, M. (1998). Reflection and critical reflection in management learning. Management Learning, 
29(2), 183–200.

Reynolds, S. J. (2006). Moral awareness and ethical predispositions: Investigating the role of individual 
differences in the recognition of moral issues. Journal of Applied Psychology, 91(1), 233.

https://www.globenewswire.com/news-release/2018/10/02/1588405/0/en/Assessment-of-Opportunities-in-Iraq-2018-Untapped-Market-From-War-to-Reconstruction-and-Economic-Recovery.html
https://www.globenewswire.com/news-release/2018/10/02/1588405/0/en/Assessment-of-Opportunities-in-Iraq-2018-Untapped-Market-From-War-to-Reconstruction-and-Economic-Recovery.html
https://www.globenewswire.com/news-release/2018/10/02/1588405/0/en/Assessment-of-Opportunities-in-Iraq-2018-Untapped-Market-From-War-to-Reconstruction-and-Economic-Recovery.html


1 3

Do ethical leaders enhance employee ethical behaviors?  

Reynolds, S. J. (2008). Moral attentiveness: Who pays attention to the moral aspects of life? Journal of 
Applied Psychology, 93(5), 1027–1041.

Reynolds, S. J., & Ceranic, T. L. (2009). On the causes and conditions of moral behavior; why is this all 
we know? In D. De Cremer (Ed.), Psychological perspectives on ethical behavior and decision 
making (pp. 17–35). Information Age Publishing.

Ribberink, E., Achterberg, P., & Houtman, D. (2018). Religious polarization: Contesting religion in secu-
larized Western European countries. Journal of Contemporary Religion, 33(2), 209–227.

Ringle, C.M., Wende, S., & Becker, J.M., (2015). SmartPLS 3. Bonningstedt: SmartPLS. Retrieved 
December 30, 2018, from http:// www. smart pls. com.

Robinson, P. (2016). The fall of the warrior king: Situational ethics in Iraq. In Ethics Education for Irreg-
ular Warfare (pp. 75–86). Routledge.

Ryan, C. (2020). Refereeing articles including SEM: What should referees look for? Tourism Critiques, 
1(1), 47–61.

Schaubroeck, J., Walumbwa, F. O., Ganster, D. C., & Kepes, S. (2007). Destructive leader traits and the 
neutralizing influence of an “enriched” job. The Leadership Quarterly, 18(3), 236–251.

Schminke, M., Ambrose, M. L., & Neubaum, D. O. (2005). The effect of leader moral development on 
ethical climate and employee attitudes. Organizational Behavior and Human Decision Processes, 
97(2), 135–151.

Shah, N., Anwar, S., & Irani, Z. (2017). The impact of organisational justice on ethical behaviour. Inter-
national Journal of Business Innovation and Research, 12(2), 240–258.

Simons, T. (2002). Behavioral integrity: The perceived alignment between managers’ words and deeds as 
a research focus. Organization Science, 13, 18–35.

Smith, A., & Hume, E. C. (2005). Linking culture and ethics: A comparison of accountants’ ethical belief 
systems in the individualism/collectivism and power distance contexts. Journal of Business Ethics, 
62(3), 209–220.

Srivastava, R. V., & Tang, T. L. P. (2021). The Matthew Effect in talent management strategy: Reducing 
exhaustion, increasing satisfaction, and inspiring commission among boundary spanning employ-
ees. Journal of Business and Industrial Marketing, 37(3), 477–496.

Sulaiman, R. B., Toulson, P. K., Brougham, D., Lempp, F. D., & Khan, M. (2021). Why religiosity is 
not enough in workplace ethical decision-making. Asian Journal of Business Ethics, 10(1), 37–60.

Tang, N. Y., Chen, J. Q., Zhang, K. L., & Tang, T. L. P. (2018). Monetary wisdom: How do investors use 
love of money to frame stock volatility and enhance stock happiness? Journal of Happiness Stud-
ies, 19(6), 1831–1862.

Tang, T. L. P. (1992). The meaning of money revisited. Journal of Organizational Behavior, 13, 197–202.
Tang, T. L. P. (2016). Theory of Monetary Intelligence: Money attitudes—religious values, making 

money, making ethical decisions, and making the grade. Journal of Business Ethics, 133, 583–603.
Tang, T. L. P. (2020a). Monetary wisdom: A measure of attitude toward money—constructs and items. In 

D. Poff & A. Michalos (Eds.), Encyclopedia of Business and Professional Ethics. Cham: Springer.
Tang, T. L. P. (2020b). Monetary wisdom: Intelligence vs. wisdom. In: Poff, D., Michalos, A. (Eds.) 

Encyclopedia of Business and Professional Ethics. Springer, Cham. https:// doi. org/ 10. 1007/ 978-3- 
319- 23514-1_ 1206-1.

Tang, T. L. P. (2021a). The Matthew Effect in monetary wisdom. Asian Journal of Business Ethics. 
https:// doi. org/ 10. 1007/ s13520- 021- 00126-x.

Tang, T. L. P. (2021b). Monetary wisdom: From the Holy Bible to a management theory. In G. R. Ferris, 
P. L. Perrewé, & A. Akande (Eds.), Emerging trends in global organizational science phenomena: 
Critical roles of politics, leadership, stress, and context (pp. 149–170). Nova Science Publishers.

Tang, T. L. P., & Chen, Y. J. (2008). Intelligence vs. wisdom: The love of money, Machiavellianism, and 
unethical behavior across college major and gender. Journal of Business Ethics, 82, 1–26.

Tang, T. L. P., & Chiu, R. K. (2003). Income, money ethic, pay satisfaction, commitment, and unethical 
behavior: Is the love of money the root of evil for Hong Kong employees? Journal of Business Eth-
ics, 46(1), 13–30.

Tang, T. L. P., & Ibrahim, A. H. S. (1998). Importance of human needs during retrospective peacetime 
and the Persian Gulf War: Mideastern employees. International Journal of Stress Management, 
5(1), 25–37.

Tang, T. L. P., & Liu, H. (2012). Love of money and unethical behavior intention: Does an authentic 
supervisor’s personal integrity and character (ASPIRE) make a difference? Journal of Business 
Ethics, 107(3), 295–312.

http://www.smartpls.com
https://doi.org/10.1007/978-3-319-23514-1_1206-1
https://doi.org/10.1007/978-3-319-23514-1_1206-1
https://doi.org/10.1007/s13520-021-00126-x


 H. Al Halbusi et al.

1 3

Tang, T. L. P., & West, W. B. (1997). The importance of human needs during peacetime, retrospective 
peacetime, and the Persian Gulf War. International Journal of Stress Management, 4(1), 47–62.

Tang, T. L. P., Ibrahim, A. H. S., & West, W. B. (2002). Effects of war-related stress on the satisfaction 
of human needs: The United States and the Middle East. International Journal of Management 
Theory and Practices, 3(1), 35–53.

Tang, T. L. P., Kim, J. K., & Tang, D. S. H. (2000). Does attitude toward money moderate the relationship 
between intrinsic job satisfaction and voluntary turnover? Human Relations, 53(2), 213–245.

Tang, T. L. P., Sutarso, T., Ansari, M. A., Lim, V. K. G., Teo, T. S. H., Arias-Galicia, F., et al. (2018). 
Monetary intelligence and behavioral economics: The Enron Effect—Love of money, corporate 
ethical values, Corruption Perceptions Index (CPI), and dishonesty across 31 geopolitical entities. 
Journal of Business Ethics, 148(4), 919–937.

Tarip, I. (2020). Organizational moral learning by spiritual hearts: A synthesis of organizational learning, 
Islamic and critical realist perspectives. Asian Journal of Business Ethics, 9(2), 323–347.

Tenbrunsel, A. E., & Smith-Crowe, K. (2008). 13 ethical decision making: Where we’ve been and where 
we’re going. The Academy of Management Annals, 2(1), 545–607.

Tice, D. M. (1992). Self-concept change and self-presentation: The looking glass self is also a magnify-
ing glass. Journal of Personality and Social Psychology, 63(3), 435.

Treviño, L. K., den Nieuwenboer, N. A., & Kish-Gephart, J. J. (2014). (Un)ethical behavior in organiza-
tions. Annual Review of Psychology, 65, 635–660.

Tversky, A., & Kahneman, D. (1973). Availability: A heuristic for judging frequency and probability. 
Cognitive Psychology, 5(2), 207–232.

van Gils, S., Van Quaquebeke, N., van Knippenberg, D., van Dijke, M., & De Cremer, D. (2015). Ethical 
leadership and follower organizational deviance: The moderating role of follower moral attentive-
ness. The Leadership Quarterly, 26(2), 190–203.

Victor, B., & Cullen, J. B. (1988). The organizational bases of ethical work climates. Administrative Sci-
ence Quarterly, 33(1), 101–125.

Vitell, S. J., & Davis, D. L. (1990). The relationship between ethics and job satisfaction: An empirical 
investigation. Journal of Business Ethics, 9(6), 489–494.

Walker, L. J., & Hennig, K. H. (2004). Differing conceptions of moral exemplarity: Just, brave, and car-
ing. Journal of Personality and Social Psychology, 86(4), 629.

Wang, R., Liu, H. & Jiang, J. (2020). Does socioeconomic status matter? Materialism and self-
esteem: Longitudinal evidence from China.  Current Psychology. https:// doi. org/ 10. 1007/ 
s12144- 020- 00695-3.

Whitaker, B. G., & Godwin, L. N. (2013). The antecedents of moral imagination in the workplace: A 
social cognitive theory perspective. Journal of Business Ethics, 114(1), 61–73.

Wurthmann, K. (2013). A social cognitive perspective on the relationships between ethics education, 
moral attentiveness, and PRESOR. Journal of Business Ethics, 114(1), 131–153.

Xu, D., Zhou, K. Z., & Chen, S. (2021). The impact of Maoist Communist ideology on patent applica-
tions and infringement. Academy of Management Journal. https:// doi. org/ 10. 5465/ amj. 2020. 0810.

Zhang, Y., Guo, Y., Zhang, M., Xu, S., Liu, X., & Newman, A. (2021). Antecedents and outcomes of 
authentic leadership across cultures: A meta-analytic review. Asia Pacific Journal of Management. 
https:// doi. org/ 10. 1007/ s10490- 021- 09762-0.

Zhou, Z. C., Luo, B. N. F., & Tang, T. L. P. (2018). Corporate social responsibility excites “exponential” 
employee attitudes: The Matthew Effect in CSR and sustainable policy. Corporate Social Respon-
sibility and Environmental Management, 25, 339–354.

Zhu, W., Treviño, L. K., & Zheng, X. (2016). Ethical leaders and their followers: The transmission of 
moral identity and moral attentiveness. Business Ethics Quarterly, 26(1), 95–115.

Zhu, Y., Sun, L. Y., & Leung, A. S. M. (2021). Corporate social responsibility, firm reputation, and firm 
performance: The role of ethical leadership. Asia Pacific Journal of Management, 31(4), 925–947.

Publisher’s note Springer Nature remains neutral with regard to jurisdictional claims in published 
maps and institutional affiliations.

https://doi.org/10.1007/s12144-020-00695-3
https://doi.org/10.1007/s12144-020-00695-3
https://doi.org/10.5465/amj.2020.0810
https://doi.org/10.1007/s10490-021-09762-0


1 3

Do ethical leaders enhance employee ethical behaviors?  

Authors and Affiliations

Hussam Al Halbusi1  · Thomas Li‑Ping Tang2  · Kent A. Williams3 · 
T. Ramayah4

 * Hussam Al Halbusi 
 Hussam.mba@gmail.com

 * Thomas Li-Ping Tang 
 Thomas.Tang@mtsu.edu

 Kent A. Williams 
 Kent.Williams@Dal.ca

 T. Ramayah 
 ramayah@usm.my

1 Management Department, Ahmed Bin Mohammed Military College (ABMMC), P.O. Box: 
22988, Doha, Qatar

2 Department of Management, Jennings A. Jones College of Business, Middle Tennessee State 
University, Murfreesboro, TN 37132, USA

3 Rowe School of Business, Faculty of Management, Dalhousie University, Halifax, Canada
4 School of Management, Universiti Sains Malaysia, 11800 Minden, Penang, Malaysia

http://orcid.org/0000-0003-0022-7718
http://orcid.org/0000-0001-8536-2809

	Do ethical leaders enhance employee ethical behaviors?
	Abstract
	Introduction
	Theory and hypotheses
	Ethical leadership and employee ethical behaviors
	The ethical climate as a mediator
	Organizational justice as a mediator
	Leader’s moral attentiveness as a moderator
	Method
	Participants and procedure
	Measurement

	Results
	Demographic profile
	Items reliability, internal reliability, and convergent validity
	Our theoretical model

	Discussion
	Theoretical implications
	Managerial implications

	Limitations and future research
	Conclusion
	Acknowledgements 
	References


