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Abstract

The study aims at determining the role and significance of such moral emotions as nobility, gratitude,
admiration for the socially significant behavior of a person in society. That involves identifying a close
relationship between those emotions and personalitys social behavior and that they can be one of the main
incentives for socially significant behavior — theoretical basis. The importance of ethical emotions with positive
valence when making decisions with their implementation in society determines the research s theoretical and
methodological basis. Those are studied in the cognitive dimension of human social activity, considering their
subjective experience and objectification. The authors determined that ethical emotions with positive valence,
pleasant emotions stimulate a person to experience them again and behave socially desirable as such behavior
allows reliving those emotions and self-actualizing. Emotions with a positive valence are most desirable for
a person and are the essential behavior incentives in society. A person can act actively to achieve them, to
experience them repeatedly, which is the basis of motivation for socially desirable and meaningful behavior.
From exclusively subjective experiences, those emotions move into objectification, i.e., those motivated to act
in conditions of a definite or indefinite social continuum. In due time, these socially crucial actions acquire
normative content, sometimes even a form, since they serve as a model for others. Moral emotions with positive
valence, empathy, rule-making, high culture, and responsibility to oneself and others form a good way of a
person’s self-realization through positive social behavior. Furthermore, moral emotions with positive valence
are the most important incentive for such behavior.

Keywords: person, moral emotions with positive valence, cognitive processes, social behavior, society.
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@DeHOMEeH MOPAJTbHHUX eMOIIiii 3 MO3UTHBHOIO BAJIEHTHICTIO
SIK CTUMYJI COiaJIbHOT MOBEeTiHKH
Anomauisa

Jocnioscenns cnpamosane Ha USHAYEHHS POl [ 3HAYEHHS MAKUX MOPALbHUX eMOYill K 61a20po0cmeo,
BOSIUHICb, 3AXONAEHHs Ols1 COYIATbHO 3HAYUMOL NOBEOIHKU 0COOUCMOCMI 8 CYCRIIbCmEI, wo nepeddbayac
BUSIBNIEHHS He MITbKU MICHO20 83AEMO38 "SI3KY MIJNC YUMU eMOYIAMU | COYIATbHOI NOBEOIHKOIO IIOOUHU, d UL 020,
WO BOHU MOJMCYMb BUCIYNAMU OOHUM 3 OCHOBHUX CIUMYIIB COYIANbHO 3HaAUYuoi nosedinku. Teopemuunuii
i mMemooonociyHull 6a3Uc O0O0CHIOHNCeHHA BUSHAYAEMbCA BANCIUBICTNIO EMUYHUX eMOYIl 3 NO3UMUBHOIO
BAJICHMHICMIO 8 Npoyeci NpulHAmMNsL 100UHO piwens i ix peanizayii 6 coyiymi. Bonu docnidceni 6
KOZHIMUBHOMY BUMIDI COYIANbHOI OIIbHOCE TIOOUHU O€ PO32ISI0AEMbCI He MINbKU ACNeKm iX ¢y0 €KmueHoco
nepexjcusanis, ane i 00 ekmusayii. Aemopamu 6yio 8UHA4EHO, U0 emuyHi eMoyii 3 NO3UMUBHOIO BATIEHIMHICHIIO
- Yi NPUEMHI eMoyii, CMUMYIOIOMb TOOUHY He MIIbKU 00 M0o20, Wob siouysamu ix 3H08Y, aie i 00 COYIAIbHO
basicanoi nosedinKu, OCKIIbKU MAKAd NOBEOIHKA He MINbKU 0A€ MONCIUBICHb 3HOBY Nepelcumu yi emoyii, a i
camopeanizysamucs. Emoyii 3 nosumuenoio eanenmuicmio € oysce daxdcanumu 0as AOOUHU I GUCMYNAIOMb
HAUBANCTUBTUIUMU CIMUMYIAMU NOBEOIHKU 8 cycniibemsi. Jlloouna 30amua 00 akmugHoi OislibHOCMI w000 ix
00CsI2HeN s, 00 NePeNCUBANHSL IX 3HOBY [ 3HOBY 8 YbOMY JEeAHCUMb OCHOBA MOMUBAYii 00 coyianbho 6axicanoi i
BHAYUMOI N0BEOIHKU. 3 BUKTIOUHO CYO EKMUBHUX NEPEICUBAHb BOHU NEPEX00Imb 6 chepy 00 ekmusayii moomo
MOMUBYIOMb 00 Oii 8 YMOBAX BUSHAUEHO20 AOO HEGUHAYEHO20 COYIATbHO20 KOHMUHYYMY. 32000M YI COYIATLHO
3Hauumi Oii Haby8aOMb HOPMAMUBHO20 3MICHLY, d 3 YACOM I (hopMU, OCKITLKU BUCIYNAIOMb 3DAZKOM OJIS1 IHUUX.
Mopanvbni emoyii' 3 LO3UMUBHOIO BATIEHMHICINIO, eMIAMIsL, 30AMHICIb 00 HOPMOMBOPHUOCMI, BUCOKA KYIbMYpd,
8i0Nn0sidanbHicmeb neped coboio ma iHWUMU - 6ce Ye POpMye CAPUAMAUSULL CROCIO camopeanizayii 1oouHu
yepes NO3UMUBHY COYIAIbHY NOBEOIHKY. | MOpanbHi eMoyii 3 NO3UMUBHOIO 8ATLEHMHICINIO € HAUBANCIUBIUUM
cmumyiom 00 makoi noGeoiHKu.

Knrouosi cnosa: nwouna, mopanvhi eMouyii 3 RO3UMUEHON 6ajleHMHICHIO, KOZHIMUGHI npouecu,
coyianbHa noeedinKa, CycnisibCmeo.

®eHOMEH MOPAJIbHBIX 3MOLUI € IO3UTUBHOI BaJIEHTHOCTBHIO
KAaK CTUMYJI COLMAJIbLHOIO NOBeIeHUs!
Annomauusn

Hccnedosanue nanpasneno na onpeoeieHue poau u3HAUeHUs MAKUX MOPATbHbIX AMOYULL KAK O1a20po0Ccmeo,
O1a200apHOCMb, BOCXUUEHUEe 015 COYUATbHO 3HAUUMO20 NOBEOEHUS TUYHOCIU 8 00U ecmeae, Umo npeonoideaem
8blsABIeHUEe He MONbKO MeCHOU 83AUMOCEA3U MeHCOY IMUMU IMOYUAMU U COYUATbHBIM NOBEOeHUeM Yelo8eKd,
HO U MO020, YMO OHU MO2YM 8bICMYNAMb OOHUM U3 OCHOBHLIX CIMUMYII08 COUUAIbHO 3HAYUMO20 NOBEOeHUs.
Teopemuueckuil u MemoooI02uYecKull 6a3UC UCCIE008AHUL ONPEOENAeMCs BANCHOCMbIO IMULECKUX IMOYULL
€ NO3UMUBHOLL 8AIEHIMHOCMbIO 8 NPOYecce NPUHAMUS 4el08eKOM peuieHull u ux pearuzayuu 8 coyuyme. Onu
UCCNIe008aHbl 8 KOZHUMUBHOM UBMEPEHUU COYUATbHOU 0esImelbHOCMU Yelo8eKa 20e paccmMampuedemcs He
MONBKO ACNeKm UX CYObeKMUBHO20 NePeXtCUBanUsl, HO U oObekmusayuu. Aemopamu ObL10 onpedeneHo, Ymo
oMuYecKue dIMoOYUU ¢ NO3UMUBHOU BAIEHMHOCHbIO — MU NPUSMHbIE SMOYULU, CIMUMYTUPYIOM 4eN08eKad He
MONBKO K MOMY, YmMoObl UCHbIMbIBANb UX CHOBA, HO U K COYUATbHO HCENAMENbHOM) HOBEOEHUI0, NOCKOIbKY MAKOe
noseoemue He MoabKo 0aém 803MONCHOCHIL BHOBb NEPENCUMb IMU IMOYUU, HO U CAMOPEATU308AMbCA. DMOYUU
€ NO3UMUBHOU B8ATEHMHOCTbBIO ABNAIOMCA OUeHb HCeNAMENbHIMU OIS 4el08EKd U 8bICIYNAIOM 8ANCHEUUMU
cmumynamu noseoenus 8 oobujecmee. Yenosek cnocoden Kk akmusHoU 0esmeibHOCuU O UX OOCMUNCEHUS, K
NepedtCUBAHUIO UX CHOBA U CHOBA 8 IMOM JIENHCUMN OCHOBA MOMUBAYUU K COYUATLHO HCENAMETbHOMY U 3HAUUMOMY
noseoenuro. M3 uCKiouumenvHo cyObeKmueHblX Nepexrcusanull OHu nepexoosm & cgepy obdvexmusayuy mo
ecmb MOMUBUPYIOM K OeliCIBUIO 8 YCI08UAX ONPEOeleHHO20 WU HEONPEOeleHHO20 COYUAIbHO20 KOHMUHYYMA.
Co epemenem s5mu COYUANbHO 3HAYUMbLE OCliCMEUss NPUOOpemarom HOPMAMUBHoOe coOepicanue, d Nopoll u
dopmy, nockonvky evicmynarom obpasyom 0 Opyeux. Mopanvhsie smMoyuU ¢ NO3UMUBHOU 8ANEHMHOCbIO,
amMnamus, CHOCOOHOCMb K HOPMOMEOPUECMBY, 8bLCOKAA KVIbIMYPd, OMEENCMEeHHOCMb neped oot u Opy2umu
- gce amo hopmupyem O1a2ONPUAMHBLIL CNOCOD CaMOpeanru3ayuy Yyeloseka uepe3 NO3UmueHoe COUUAIbHOE
noseoenue. M mopanvuvie sMOYUU ¢ NOZUMUBHOU 8AIEHMHOCHbIO ABIAIOMCI BANCHEUUUUM CIMUMYIOM MAKO20
noseoeHusl.

Knioueswvie cnoea: uenoeex, mopanvHvle IMOUUU C NOZUMUGHOU GATEHMHOCHbIO, KOZHUMUGHbIE
npoueccol, coyuanbHoe nogeoeHue, 0ouLecmaeo.
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Introduction

A person’s social behavior combines ratio-
nal and irrational in the most wonderful way.
Furthermore, philosophers still cannot answer
what is considered truly rational and the criteria
for rationality. That raises many questions. What
are the limits of rational social behavior? Do ir-
rational behavioral acts hide behind rational? Are
there any mechanisms of rational behavior, and
how can they be identified? If one acts accord-
ing to the same rational principles, is it possible
to achieve a new result? How often the reason
or emotions in social activities guides a person
[Pavlova et al. 2019]? Therefore, the question
arises about constructiveness and non-construc-
tiveness, predictability and unpredictability, suc-
cess and failure of human behavior, its benefit or
harm both for a particular person and society as a
whole.

Modern philosophical thought follows the
path of criticism of any rational way of thinking
claims to the exceptional possibility of achiev-
ing truth. That tendency is typical for philosophy
and the entire culture. In essence, it shows the
cultural meaning of the era that we call modern
today and defines the value continuum where the
modern person exists. If we mean such complex
and multifaceted spheres of the human being as
a society, thinking, consciousness, psychological
phenomena, the behavior of an individual and so-
cial groups, only one way of cognition, namely,
rational one is not enough as it cannot provide by
itself true knowledge about those phenomena.

Current conditions of new philosophical ap-
proaches formation demand to study of the role
of positive emotions in various social processes
[Petrazycki 1907] in human behavior and their in-
fluence on the cognitive level. Since emotionality
is a state of mind that can become the epistemo-
logical basis for studying various psychological
and behavioral reactions, social behavior was
considered a complex phenomenon.

Nevertheless, the clear separation of the ra-
tional and the emotional in human social behav-
ior [Haidt 2003] is more theoretical and method-
ological since, in practice, both of these human
qualities always interact and realize together.
Current philosophy proceeds from the assertion
that universality in the cognitive realm is impos-
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sible these days [Adolphs & Anderson 2018]. We
cannot argue that the rational, irrational, and emo-
tional interaction in thinking can be somehow
unified. In the up-to-date philosophical literature,
there is no longer the rationality term. Instead,
various types of rationality interact differently
with the unconscious, intuition, corporeality, rep-
resentation, fantasy, and emotions. Therefore, the
non-universal, complex, mixed rational-irrational
way of thinking and behavior comes to the fore
in philosophical research [Tangney et al. 2007],
where its irrational component is of particular re-
search interest.

Speaking about the positive emotions ontolo-
gy, it is notable that they are available both at the
internal and subjective level, when the person ex-
periences them, and at the external objective level
when emotions are expressed outside as certain
reactions, behavior. Social phenomena have an
emotional component. It is essential to compre-
hend that events occurring objectively in society
are of great importance and how they are subjec-
tively, psychologically perceived [Brohmer et al.
2019]. The existence of society has two sides: ob-
jective and subjective, and it is wrong not to con-
sider the latter in scientific research. It is emotions
that allow subjectively studying the reactions with
various social phenomena, processes, and events,
and which, by influencing human behavior, form
that very social being, where moral emotions phe-
nomenon with a positive valence take a special
place.

Concept, typology of emotions and their
role in cognition

Many factors cause emotions; therefore, hu-
manities have difficulties in defining them. In
particular, one can say that those cover subjective
feelings and have a physical expression in facial
gesture and voice. Those also include a cogni-
tive assessment of the situation, a physiological
stimulus, or the desire to act [Frijda 1986]. Thus,
some experts [e.g., Cowen et al. 2019] propose a
multi-factorial or multi-component definition of
emotions where those appear as ways of biologi-
cal perception, impressions, physiological states,
actions, and communication that are episodic,
short-term, and occur in response to various situ-
ations, processes, phenomena relating to a person
in the physical, spiritual and social ways.
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The most fascinating for this research are such
approaches to studying emotions that are directly
connected with human activity. Thus, A.Leont’ev
[Leont’ev 1974] considers emotions mainly as an
internal regulator of activity that constitutes the
key content of a person’s emotional life at higher
emotional processes such as social, intellectual,
and aesthetic ones. According to this approach,
emotions are viewed as a vital regulator of human
social behavior, largely determining its value, sig-
nificance, and character.

The views on ethical emotions of L.Petrazycki
are also of interest. He viewed them as an essen-
tial factor in human life that generally affects be-
havior. In particular, he noticed the ability of such
emotions, especially those arising concerning law
and morality, to act as motives of behavior. Those
motivate people to do one action and not do an-
other [Petrazycki, 1907]. The emotional ability to
influence the motivation of human behavior re-
flects, first of all, the internal tendencies of hu-
man activity oriented to outside, the ability to
make internal regulation of one’s social behavior.
Herein not only the emotion itself becomes essen-
tial, but also its appearance source, the incentive,
and its consequences. The emotional source must
be both real and imaginary. Furthermore, emotion
is the result of an accomplished event and a pre-
sumed one.

Based on the above, it is clear that there is
no single definition of emotion; there are different
approaches to understanding it. In this study, the
greatest interest is the consideration of emotions
in their impact on human behavior in society and
such behavior reasons, which does not preclude
the multi-factor of this phenomenon. Emotion,
thus, is a complex phenomenon that can act not
only as an inner experience of a person but also
as an external manifestation of such experience
and a motive of human behavior. It is essential to
note that emotion is one of the vital regulators of
mental life, and its occurrence is closely related to
the person’s social being.

Thus, emotion is triggered by an event or in-
centive that initiates it and can manifest different-
ly. Firstly, it is expressed through changes in the
person’s physiological state due to the activation
of certain brain parts, which alter depending on
the emotion. Some of them can lead to a change

in the person’s physiological state that becomes
a source of pleasure, including joy, gratitude, no-
bility, etc. While others cause the change of the
physiological state to suffering or discomfort,
those cover sadness, anger, guilt, and so forth.

Therefore, one can classify the perception of
personal emotions on a bipolar scale, called va-
lence. Positive valence refers to pleasant emo-
tional states, while negative valence to unpleasant
ones.

The physiological impact of an emotional in-
centive can also be measured as the physiological
activation level or the emotional engagement lev-
el. That corresponds to an intensity measurement
of the psychophysiological effects of various
emotions, which can be high in anger or boredom.

The emotion often occurs in behavior and
actions they encourage to perform. That is a
«tendencies for action» [Frijda 1986] term with
many definitions. For instance, an angry person
may seek revenge, the emotion of guilt pushes
the person to correct the mistake, and acting in
shame tends to withhold information or focus and
shutting into oneself. Here, we mean «tendencies
for action» and not specific actions. Nevertheless,
one should not underestimate their role in a per-
son’s decision-making process in one’s social
activities. A person often acts exclusively under
emotions, and in this case, those «tendencies to
action» set by emotions have a more important
role in a person’s social behavior than all other
factors. Besides, one needs to understand that any
so-called «tendency to action» has the full poten-
tial to be realized.

Emotion can lead to different behaviors al-
lowing adapting to all kinds of situations, where
the same emotions may arise, e.g., anger will not
lead to the same reaction if directed against a
close person or a stranger. «Tendency for action»
is an important aspect of the processes occurring
in emotional perception. According to N. Frijda
[Frijda,1986], emotion dominates the control of a
person’s behavior because it is primary over other
actions. However, even if a person cannot sup-
press emotions, one can suppress some emotional
responses and retain some degree of control over
such «tendencies to action». Nevertheless, show-
ing and non-showed emotion in action or behav-
ior is important for a person’s social life. In any
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case, whether the emotion is experienced only at
the internal level or externally, it forms the per-
son’s vibrant culture, one’s habits, and intentions
manifested in one way or another.

«Tendencies for action» are not the only
indicators of a certain emotional state of a per-
son. There are many ways of expression used
consciously or unconsciously and may include
postural (crossing the arms or head down), vo-
cal (voice intensity and vocabulary), behavior-
al (trembling or decreased social presence), and
facial expressions (tears, grimaces, smiles). For
others, such expression indicates that a person is
in one or another emotional state. However, as in
the case of «action tendencies», people can con-
trol those means of expression. The internal con-
trol of one’s emotional state is often referred to as
the problem of upbringing and a person’s self-de-
velopment, the emotional intelligence level, and
whether a person wishes to show the emotions.

Cognition and emotions are closely related
as emotions can regulate cognition to influence
them. Emotions can accentuate mental processes
or suppress them; moreover, they can trigger the
search for new information necessary for solving
situations. In addition, emotions influence imagi-
nation and fantasy and are sometimes considered
as a special kind of cognition.

Emotions strongly influence cognition and
lead to the suspension of ongoing automatic ac-
tions, and the mind focuses on the emotional
context. Attention resources focus on informa-
tion processing and assess the context associated
with emotion. That cognitive assessment can play
a role at the level of emotion or the intensity of
the emotional response resulting from a particu-
lar event. For instance, the emotion of gratitude
occurs when a person realizes that someone did
something useful intentionally and voluntarily.
Besides, the cognitive aspect of the emotional
process can also implement or limit the «ten-
dency to action» or the expression of emotion
that can be estimated as desirable or, converse-
ly, undesirable towards a specific context where
the emotion arises. Finally, the cognitive aspect
of emotions is of particular importance because
certain expectations and predictions are possible.
Thanks to the cognitive assessment of the situa-
tion wherein people find themselves, they can use
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their memory and thinking to predict emotions.
As noted by A.Smith [Smith 1759], expected or
imagined emotions, although not very percepti-
ble, can also influence the moral decision-making
process of people. Forecasting through the search
for positive emotions or, conversely, attempts to
avoid negative emotions - particularly the adop-
tion of various decisions. In particular, decisions
about socially significant or antisocial behavior.
So a person with a sufficiently high cultural level
and seeing oneself as a part of society, in addition
to recognizing the regulations, rules, norms of the
society, is emotionally connected with it. That is,
one seeks to avoid negative emotions as a reaction
to one’s behavior on the part of society and one-
self; therefore, in addition to other factors, such
as respect for the law, personality, freedom, re-
sponsibility, and others, the emotional factor has a
great influence on one’s social behavior [Pavlova
& Bobyl 2018].

In psychology, such a phenomenon is known
as the «feedback-loop», when an action leads to
more positive or more negative results. That phe-
nomenon builds a transition from conscious to
unconscious or nonconscious actions. There is
positive and negative feedback. In the first case,
positive actions lead to the same positive or even
better results, while negative actions lead to the
same negative or even more negative results.
Applying that approach and concerning the rela-
tionship between cognition and emotions, one can
say that they are not necessarily contradictory or
conflicting. In thinking about an emotion that oc-
curred, a person can determine its origin, cause;
at the same time, emotions can interfere with the
cognitive process and make their adjustments.
Positive emotions can lead to even more positive
action, while negative emotions can lead to even
more negative action. A person may or may not
be aware of those connections and processes. This
study requires considering different approaches
to the emotions typology. That allows combining
emotions with common features into groups to
classify and organize them, providing an oppor-
tunity for their orderly consideration.

The emotions typology is an essential point in
their study. Developing an up-to-date and compre-
hensive typology is challenging due to the variety
of emotions and the relatively blurred boundaries.
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In particular, E. Ilin [Ilin 2011] divides emotions
into several groups: 1) emotions of expectation
and prediction that include excitement, anxiety,
fear, despair; 2) emotions of satisfaction and joy;
3) frustrating emotions that cover resentment, dis-
appointment, annoyance, anger, frenzy, sadness,
despondency, melancholy, nostalgia, and grief; 4)
communicative emotions that include fun, embar-
rassment, confusion, shame, guilt, and contempt;
5) intellectual emotions that cover surprise, inter-
est, a sense of humor, the emotion of guesswork,
and doubt.

This typology is interesting as it distinguish-
es emotions according to their manifestation and
experience valence and from the point of view of
their occurrence about future prediction.

However, one can apply the typology sug-
gested by J. Elster [Elster 1998], which is relevant
for this study. The author, in his typology, propos-
es to divide emotions into five groups.

The first group includes social emotions,
including the emotions of anger, hatred, guilt,
shame, nobility, admiration, and affection. Such
emotions can be self-directed or directed at an-
other person and relate to the behavior accepted
in society, and the nature of the individual goal
pursued by a person is the source of the emotions.
Social emotions are also associated with a positive
or negative assessment of a person’s goal. Those
emotions can play a critical role in social, philo-
sophical, ethical, political, and economic studies
considering such social interaction as coopera-
tion, negotiation, trust, responsibility, agreement,
commitment, etc. [e.g., Taleb, 2019; Krupskyy
& Grynko, 2018; Pavlov et al., 2020; Bayer et
al., 2020]. Aleksandr Ivin also stresses the im-
portance of social emotions and their connection
with collective sensibility. He interconnects those
two phenomena and notes that collective creativ-
ity finds its expression in various social patterns,
and social creativity occurs as the highest form of
social activity [Ivin, 2017]. Indeed, with cultural
development, society becomes more sensitive to
antisocial behavior. On an emotional level, peo-
ple are increasingly outraged by such negative
phenomena as violations of law and morality.
Moreover, those social regulators are changing,
e.g., European countries’ legislation becomes
more demanding and categorical on the prohibi-

tion of violating natural human rights [Pavlova et
al. 2019].

The second group, by J.Elster typology, in-
cludes counterfactual emotions generated by
comparing what happened and what might have
happened [Elster 1998]. First of all, here we
mean the emotions of regret, joy, disappointment,
and delight. Such emotions are closely related
to economic research (especially in uncertainty)
and play an important role in modeling the deci-
sion-making process of economic agents [Van de
Calseyde et al. 2017]. In the third group, J.Elster
[Elster 1998] combines emotions arising from
events that may occur in the future, including fear
and hope. The fourth group includes such emo-
tions as joy and sadness resulting from good or
bad events that have happened. The fifth group
includes such emotions as envy, indignation, ill
will, i.e., caused by assessing what other people
have. Also, according to J. Elster [Elster 1998],
some emotions are beyond any particular group,
such as contempt, disgust, or romantic love. It
should be noted that within the typology, there are
also contradictory emotions on the border of sev-
eral groups, particularly surprise, boredom, sex-
ual desire, pleasure, anxiety, and dissatisfaction.

The Elster typology is interesting as it high-
lights social and evaluative emotions and dis-
tinguishes a whole group of emotions related to
the temporality and the likelihood of a particular
event. That allows considering emotions as a re-
action to what has happened or is happening at the
moment and as a reaction to what could be or may
happen in the future. However, unlike the previ-
ous Ilin [Ilin 2011] typology, where the emotions
of temporality include excitement, anxiety, fear,
and despair, J. Elster [Elster 1998] also includes
regret, joy, disappointment, delight, fear, hope,
joy, and sadness.

The Elster typology [Elster 1998] allows ex-
ploring emotions productive for the philosophical
and social sciences in the humanities. However, it
1s not exhaustive, and it cannot reveal the critical
role that moral emotions play in the decision-mak-
ing process. Interest in moral emotions should be
considered in the context of the advent of a large
number of researches on social or moral behav-
ior [Adolphs & Anderson 2018]. That is since
the influence of emotions on behavior is an im-
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portant area of scientific knowledge and requires
research. Giving priority to target motivation in
human activity, its equally important component,
emotions, is overlooked. Depending on objective
and subjective factors and the context, emotions
sometimes decisively impact human behavior.
Furthermore, of course, it is of great importance
whether emotions are positive or negative.

Emotions with negative valence affect social
behavior so that a person under their influence is
capable of active socially negative behavior in
society, leading to the same negative consequenc-
es both for society and the person who commits
them. If such emotions block the cognitive sphere
strongly enough, then this can manifest in various
forms of deviant behavior, offenses, and aggres-
sion.

Positive emotions of nobility, gratitude, ad-
miration as incentives for socially significant
behavior

Emotions with negative valence are partially
discussed in the scientific literature. At the same
time, positive emotions (e.g., joy, nobility, grati-
tude, admiration, and love) are relatively poorly
studied. It is worth noting that negative emotions
are undesirable for a person, as one tries to avoid
them in every possible way. While positive emo-
tions, on the contrary, are pleasant and desirable,
a person strives to experience them as often as
possible. In this regard, emotions with positive
valence act as an additional incentive for social-
ly significant behavior. Such emotions perform
social, cultural, and educational functions since
they largely determine human behavior, always a
certain pattern. Over time, under the influence of
positive emotions, a person develops the habit of
acting according to the norms, rules, traditions,
and ideas common in society. At the same time,
the negative influence of emotions on behavior in
society is weakened. Moreover, that socially sig-
nificant behavior gets stronger in personal con-
sciousness, and through social activity becomes
an example, a model influencing other people’s
behavior. Therefore, studying this emotion is an
essential part of social life study in general.

However, it is necessary to clarify that when
it comes to emotions with positive valence and
a person’s desire to experience them as often as
possible, it is also necessary to consider the ade-
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quacy of emotions and human behavior in a par-
ticular situation. Such emotions are pleasant to a
person; however, emotions with negative valence
for a person in a difficult life situation, possibly
other unfavorable or psychologically uncomfort-
able circumstances, are natural and appropriate to
the prevailing circumstances.

For emotions with positive valence, we dis-
tinguish self-conscious emotions, first of all,
nobility and emotions on assessments of others,
firstly, gratitude and admiration.

Positive events that can be attributed to one’s
personality initiate nobility. Therefore, it can be
seen as a contrast of the shame emotion, which is
experienced when one thinks that one could not
meet the ideal image of oneself in the face of oth-
ers. The nobility emotion, on the contrary, is ex-
perienced when a person believes to be justified.

M. Mascolo and K. Fisher [Mascolo & Fisher
1995] define nobility as an emotion occurring
when a person realizes one’s responsibility for
accepting socially valuable behavior or when a
person is highly valued socially. Nobility encour-
ages behavior that conforms to particularly valu-
able social norms. Such encouragement appears
in anticipation of the nobility emotion, which is
a pleasant emotion to experience. It encourages
adherence to what the relevant moral standards
dictate or even motivates to improve. It also dis-
courages incentives to act immorally, encompass-
ing the essential function of rewarding and rein-
forcing people’s adherence to established moral
and social norms [Tangney et al. 2007]. There is
also a close relationship between the emotions of
shame and nobility about those norms - adherence
is encouraged, and non-observance leads to infor-
mal punishments [Scheff 1988]. Nobility acts as a
hidden reward for the acceptance and implemen-
tation of morally appropriate behavior. Thus, the
considered reward mechanism can be an incen-
tive for the implementation of certain behavior.
A person with respect for self-respect and respect
for others and wants to realize high spiritual ide-
als by one’s behavior strives for the emotion of
nobility since it shows the person’s depth and
moral loftiness. The fulfillment of social norms
is always realized as a certain behavioral act; it
cannot be theoretical as it is always practical. This
practicality of socially significant behavior allows
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bringing the gratitude emotion from a purely sub-
jective into the social being sphere since actions
associated with this emotion are always realized
and have a socially significant effect.

Speaking about the gratitude emotion, it is
notable that even in the second half of the 18th
century, A. Smith emphasized the primary role
of this emotion in social relations. The Theory of
Moral Sentiments [Smith, 1759] considered grat-
itude as a basic social emotion that allows people
to be guided for their attitudes and moral behavior.
Gratitude also plays a critical role in social life,
as it contributes to greater stability of relations in
society. Despite A. Smith’s interest in that issue,
only a few scholars had focused on studying this
emotion until the middle of the 20th century [Ma
etal. 2017].

Gratitude is defined as a positive valence emo-
tion experienced when a stranger has performed
or attempted to perform a deliberate and voluntary
action that benefits others and is of value to others
and to the person who performs it without imme-
diate monetary compensation [McCullough et al.
2001]. According to R. Emmons and C. Crumpler
[Emmons & Crumpler 2000], gratitude promotes
personal well-being, strengthening of civil posi-
tion, and spiritual satisfaction, people, strive for
it because it is a positive valence emotion. The
gratitude emotion has four socially directed func-
tions: 1) a moral barometer; 2) an incentive for
direct positive reciprocity; 3) an incentive for in-
direct positive reciprocity; 4) «moral reinforce-
ment».

Gratitude can be regarded as an emotional
reaction to the awareness of a person’s benefits
arising from the action, providing a measure of
moral assessment (barometer) of one’s behavior.

The second socially directed function comes
from the tendency towards the gratitude emotion
action that implies a form of positive reciprocity,
1.€., the desire and intention to do the same with
the one who is the object of gratitude. Therefore,
when we feel gratitude to a person who has done
good for us, we feel a desire to thank that person
by taking some action in one’s favor. Thus, the
gratitude emotion acts as a «moral engine», en-
couraging people in society to show positive rec-
iprocity. According to R. Trivers [Trivers 1971],
gratitude is an integral part of the emotional al-

truistic reciprocity mechanism. In this regard, the
gratitude emotion that promotes the rewarding
process can be seen as the exact opposite of the
anger emotion, which tends to punish morally and
socially inappropriate behavior. This tendency to
action is essential in social relations. The grati-
tude emotion, along with guilt and love, plays a
key role in building trusting relationships among
people by encouraging acceptance of behaviors
that support and strengthen this kind of relation-
ship, even when the response actions in positive
reciprocity bring short-term costs to individuals
who did them [Forster et al. 2017]. Consequently,
the gratitude emotion can help maintain and
strengthen the good relationships between people
in society and thus play a role in the formation of
social structures and social communication.

The gratitude emotion can also encourage
taking socially directed actions, not only for the
benefactor benefit but also for others [Forster et
al. 2017; McCullough et al. 2001]. In this case,
indirect reciprocity may arise when a person ex-
periencing the gratitude emotion in connection
with the benefactor’s socially directed and so-
cially desirable behavior decides to behave in the
same way towards a third person or group of per-
sons. Thus, the gratitude emotion does not always
evoke a certain targeted reaction; a person who
experiences it is not only imbued with great trust
in the world, society, and other people but is also
ready to relay a certain socially significant line of
behavior to other people who are not a source of
gratitude. Thus, a model of desirable social be-
havior is formed, compliance with which entails
adherence to socially binding norms and a higher
goal of altruism and disinterestedness.

Motivating and encouraging benefactors,
who cause others to feel grateful to persist in their
socially directed behavior, the gratitude emotion
serves as a «moral reinforcementy. That is where
the reward mechanism is triggered by the grati-
tude emotion, allowing benefactors to continue to
adhere to their socially significant behavior and
relay it as a model for others.

Besides gratitude, there are other emotions in
the praise emotion group, first of all, the admira-
tion that corresponds as closely as possible to the
«elevation» and is found in works of Anglo-Saxon
authors. According to J.Haidt [Haidt 2003], this
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emotion occurs when there is a manifestation of
moral beauty, i.e., in the highest degree, moral ac-
tion, such as mercy, charity, benevolence, decen-
cy, and self-sacrifice. J.Haidt [Haidt 2003] points
out that the emotion is, to a large extent, the op-
posite of the disgust emotion, which, in turn, is
experienced when moral decay is observed in
others. The tendency to the admiration emotion
action is the positive assessment awareness to the
person who causes the experience of such emo-
tion. However, in contrast to the gratitude emo-
tion, the tendency to act is significantly focused
on the benefactor; the tendency to act of the ad-
miration emotion can be more general and relate
to the desire of the individual to become much
better morally. Thus, the admiration emotion can
lead to the reward of the person being admired;
however, it is mainly about the intention to accept
highly moral behavior by the person who experi-
ences this moral emotion. That indicates the abil-
ity of gratitude, especially admiration, to create
mechanisms of chain reactions or «spillover ef-
fects» of moral behavior that can benefit society
as a whole.

Empathy and sympathy as emotions of
compassion

J.Haidt [Haidt 2003] distinguished in the emo-
tions typology a special group, emotions associat-
ed with empathy, which includes two relatively
close types: emotions of empathy and sympathy.
Historically, the empathy emotion first appeared
as sympathy in the scientific literature of A.Smith
[Smith 1759] and D. Hume [Hume 1740]. J.Haidt
emphasizes that those authors characterize the
ability of people to experience painful sensations
when they see another person suffering, which of-
ten prompts them to help people in trouble [Haidt
2003]. According to C.Batson [Batson 2011], em-
pathy is the process of perceiving events from the
inside. J.Haidt [Haidt 2003] believes that empa-
thy should be viewed as an emotional response to
an emotional state or position, a situation of one
person, which is consistent with the emotional
state, position, situation of another person. Thus,
empathy is the ability to experience one or more
emotions based on the perception of one or more
similar emotions experienced by another person.

Empathy and sympathy, rather than purely
discrete emotions, are emotional processes by
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which some people experience such emotions
as anger, sadness, or joy, depending on the emo-
tions that other people experience. According to
N.Feshbach [Feshbach 1975], the ability to ex-
press empathy requires three skills: a) the cogni-
tive ability to put oneself in the place of another;
b) the cognitive ability to recognize and distin-
guish the emotions experienced by another per-
son; ¢) the emotional ability to personally experi-
ence a wide range of emotions. That is, all those
skills are socially significant.

The perception of suffering or sadness in an-
other person causes emotions of empathy or sym-
pathy, whether a person is a close relative or a
complete outsider. Those kinds of moral emotions
often lead people who experience them to provide
help, attempts at comfort, and other actions to re-
duce the suffering of others. Consequently, those
emotional processes play a critical role in social
and moral behavior since the ability of people
to show empathy determines their ability to ad-
here to socially significant behavior, e.g., to help
a person in distress. According to Brohmer et al.
[Brohmer et al. 2019], empathic people are more
likely to respond with compassion and empathy
to the suffering of others, and they are also more
likely to accept socially significant behaviors.
In society, they can play the role of a behavioral
model of how trusting, constructive, and useful
social interactions can be and how important mu-
tual socially significant behavior is.

Concerning such positive emotions as nobil-
ity, gratitude, admiration, empathy plays the role
of a motivator of socially significant behavior
since empathy acts as an understanding, accep-
tance, and approval of such emotions and stimu-
lates their repeated manifestations.

Another important aspect of the emotion-
al empathic process is that, in a sense, various
mechanisms of punishment and reward are linked,
which have been developed within other groups
of moral emotions to improve their effectiveness.
The empathy emotion is, to a large extent, com-
parable to the guilt emotion, and this ability to ex-
perience empathy facilitates actions and behavior
in the context of correction and compensation on
the part of the person who feels guilty [Tangney
et al. 2007]. Moreover, according to Brohmer et
al. [Brohmer et al. 2019], psychopaths or some
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patients who suffered from accidents, as a result
of which some parts of the brain got damaged,
could exhibit immoral behavior, including such
antisocial behavior as aggression, only because
they could not predict the emotions of judgment,
anger, disgust, and contempt from other people.
Thus, the lack of empathic abilities in this catego-
ry does not allow, firstly, to realize the harm that
can be done to others, it implies the impossibility
of experiencing emotions of guilt or shame, and
secondly, to predict the negative emotions, anger,
and disgust in others and activating appropriate
punishment mechanisms. In this case, there is a
connection between empathy emotion and nega-
tive moral emotions, regardless of whether they
are self-conscious or not. Therefore, empathy
emotion can also correlate with positive moral
emotions. According to R.Lazarus and B.Lazarus
[R.Lazarus & B.Lazarus 1994], gratitude is a full-
fledged empathic emotion. Indeed, it is necessary
to determine and expect the direction of the ac-
tions performed by the benefactor, and that abili-
ty can manifest through the emotional process of
empathy. In addition, the benefactor can still be
motivated in actions, on the one hand, by expec-
tation, perhaps even through the empathic process
of others’ emotions of gratitude, and, secondly, by
the expectation of experiencing the nobility emo-
tion or a pleasant feeling of «warm glow giving»
as a result of committing a socially significant act.

Conclusions

The analysis result demonstrated that emo-
tions with a positive valence, as their influence
on human activity, have a rather serious effect on
cognitive processes and act as a key incentive of
social behavior.

Emotions with a positive valence pleasure a

person, as one strives for them. The desired ef-
fect of their occurrence is precisely what gives
socially significant behavior. Being subjective
reactions, they, in fact, also have an objective
meaning since they set a certain tendency to ac-
tion by realizing which a person behaves social-
ly. An essential point of social emotions is that
they are formed not just as exclusively subjective
reactions to social phenomena and processes but
also as socially conditioned reactions that emerge
in the development of society, culture and are
expressed in the norms and rules that act in the
society. Emotions with positive valence not only
motivate the socially significant behavior but also
make it a model, contributing to the formation of
a habit in oneself and others to behave the same
way.

The development of empathy is of particular
importance since it allows the formation of high
emotional intelligence, developed legal and moral
consciousness. Moral emotions with positive va-
lence and developed empathy are the main mo-
tivators of socially significant behavior, which,
along with a fairly high cultural development of
the individual, awareness of own responsibility to
oneself and others, are the basis of socially signif-
icant behavior.

Those emotions are based on social, cultural,
and personal values like kindness, mutual recog-
nition, responsibility to others. Hence, the per-
son realizes the axiological component of their
being, striving for those emotions and directing
them in a socially significant way. Positive emo-
tions and target motivation affect social behavior
and enable a person to realize oneself as a person
through socially significant behavior.
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